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INSTITUTE INTRODUCTION (UIMS) 

University Institute of Management Sciences (UIMS) is a constituent institute of the 

Pir Mehr Ali Shah Arid Agriculture Unive rsity, Rawalpindi (PMAS ɬ AAUR), a 

public sector university. UIMS was established in 1996 with the inception of MBA 

and MBA (Executive) programs and the first intake of 60 students. Over the years 

UIMS has added several new programs to its portfolio and to day it is the most 

diverse Business School of the country with the current (accumulated) enrollment of 

about 1200 students in BBA, MBA, MBA (Executive), MBA (Agribusiness) and MDM 

(Masters in Development Management). The four years BBA program at UIMS is the 

major strength of this institute. The program comprises of 8 semesters (133 credit 

hrs). Internship and research based projects are key factors that transform students 

into appropriate candidates for jobs as well as higher education in business 

discipli nes.  Every year 200 students are admitted into these programs, who by 

going through vigorous training are absorbed in the leading organizations of 

Pakistan. Thousands of the graduates of UIMS are already serving the nation and 

making a great impact both socially and economically.  

The institute, in spite of its lowest fees in the region, is working on self -sustained 

basis and has not required, to this day, any funding from HEC, Government of 

Punjab or any other body of the federal or provincial governments.  Instead, it 

contributes significant amounts every year to the overall income of the university 

helping support other functions and programs of the university.  

UIMS, for being a part of an agriculture university and having low fees, typically 

attracts students from the middle and lower -middle class communities of the rural 

and suburban areas, who possess bigger potential of bringing greater change in the 

overall outlook of the society. We boast that our graduates do not only change their 

own lives as indivi duals rather they become catalyst of change in their extended 

families and in many cases even in the communities they belong. 

VISION STATEMENT (UIMS) 

Become the regional reference point for quality education, research and home of 

entrepreneurs. 

MISSION STATEMENT (UIMS) 

Our mission is to contribute to society, specifically to corporate sector, by producing 

innovative and creative individuals thro ugh quality education and research 



regarding management sciences. We also believe in developing entrepreneurial 

in sights in students by emphasizing on social responsibility and ethical values.  

Strategic objectives (UIMS)  

 Provide Quality education to the graduates with current market knowledge.  

 Conduct research directly relevant to business practices. 

 Develop Entrepreneurial insight in graduates by emphasizing on social 

responsibility and ethical values.  

 

MISSION STATEMENT OF PhD PROGRAM 

The programme aims to ensure that doctoral students have the full range of 

necessary research and teaching competencies, skills and sufficient knowledge of 

their subject area. This skill set will assist them in designing and executing research 

at the highest standards of academic excellence. The programme aims to combine 

structured course work with supervised research study. The de sign has been made 

in line with international standards and HEC guidelines.   



PROGRAMME OBJECTIVES 

1. Acquire advanced and in depth knowledge in the specialized field to develop 

their own concepts resulting into knowledge creation  

2. Apply conceptual knowledge f or the betterment of community  

3. Have excellent research capability to contribute to their academic societies 

4. Work in collaborative and interdisciplinary contexts with ethical integrity  

5. Have capability to develop well written and well reviewed piece of resea rch 

LEARNING OUTCOMES 

1. Student will demonstrate in -depth theoretical knowledge in specialized 

discipline  

2. Students will be able to keep themselves abreast of growing related literature 

in their respective research fields 

3. Students will be able to conduct a rigorous research that aims at addressing a 

specific problem of the society 

4. Students will be able of utilizing conceptual knowledge in building 

theoretical models of research that will be beneficial for business community  

5. Students will be able to identify, d efine, and provide solutions for the key 

business problems 

6. Students will learn and share current research interests and issues through 

collaboration  

7. Students research work will enhance their contribution in the academic 

research 

8. Students will be able to synchronize their research with related disciplines  

9. Students will be able to conduct interdisciplinary research  

10. Students will be able to produce a well written research work  

11. Students will be able to present & defend their research findings.  



Table 1: Program Objectives Assessment  

 

Objectives How Measured  When Measured Improvement Needs 

Identified  

Improvement Made  

Acquire advanced and in 

depth knowledge in the 

specialized field to 

develop their own 

concepts resulting into 

knowledge creation 

 

Through exams ,quizzes, 

and assignments 

During and at the end of 

each semester 

Difficulty in connecting 

theory with practical  

Emphasis on case 

studies 

Apply conceptual 

knowledge for the 

betterment of community  

 

Exams based on case 

studies 

Assignments that 

require to write a report 

on some contemporary 

business problem 

During and at the end of 

the semester 

Difficulty in connecting 

theory with practical  

Emphasis on case 

studies 



Have excellent research 

capability to contribute to 

their academic societies 

 

Assignments that 

require the students to 

actually write a 

scholarly article. Exam at 

the end of semester. 

During and at the end of 

the semester 

Lack of innovative 

thinking  

Inclusion of research 

articles related to 

different topics in a 

subject as a part of 

teaching methodology  

Work in collaborative and 

interdisciplinary contexts 

with ethical integrity  

 

Exams based on case 

studies 

During and at the end of 

semester 

Lack of proper reply 

from industry  

Networking with the 

industry . 

Have capability to 

develop well written and 

well reviewed piece of 

research 

 

Assignments that 

require the students to 

actually write a 

scholarly article. Exam at 

the end of semester. 

During and at the end of 

the semester 

Lack of Stats & 

Econometrics subject 

know how  

A course added to 

scheme of studies with 

ÛÏÌɯ ÕÈÔÌɯ ɁÈËÝÈÕÊÌËɯ

business research 

ÔÌÛÏÖËÖÓÖÎàɂ 

 

 



 

 

 

 

Table 2: Program outcomes and their relationship with objectives  
 

        + = Moderately Satisfactory              ++  = Satisfactory       +++  = Highly Satisfactory  

 

 

 

 Objectives  

O
u

tc
o
m

e
s
 

 1 2 3 4 5 

1 +++ + + + + 

2 +++ + + + + 

3 +++ + + + + 

4 + +++ + + + 

5 + +++ + + + 

6 + + +++ + + 

7 + + +++ + + 

8 + + + +++ + 

9 + + + +++ + 

10 + + + + +++ 

11 + + + + +++ 

Standard 1-2: The program must have documented outcomes for graduating students. It must be 

documented that the outcomes support the program objectives and that graduating students are 

capable of performing these outcomes. 
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TEACHER EVALUATION 

MGT -750 Business Research Methodology Dr. Rauf I Azam  

 

 

 

 

 

 

 

 

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E =  

Strongly Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: the evaluation is more than satisfactory in all quality aspects.  
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MGT ɬ 771 MANAGEMENT THOUGHT AND PHILOSOPHY ɬ DR RABIA IMRAN  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The evaluation is not satisfactory in most of the aspects. The teacher seemed unprepared for the class, 

did not provide students with additional up to date material and citations regarding the current Pakistani cont ext. The teacher did 

not return the graded script on time and the fairness in marking was also questionable. Due to all of these reasons students believe 

the course did not enhance their knowledge. 
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MGT ɬ 773 SPECIAL TOPICS IN MANAGEMENT SCIENCES ɬ DR RABIA  IMRAN  

 

GENERAL COMMENTS: The evaluation is satisfactory in all aspects. The teacher communicated the subject matters effectively, 

returned the graded material on time and gave citation regarding current situation with reference to Pakistani context. The teacher 

was prepared for each class, provided the additional up -to-date material related to subject and showed respect towards the 

students. The subject matter presented in course increased the knowledge of the students. 
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MGT -752 Advanced Analytical Techni ques Mr. Ahmed Imran  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: the evaluation is not favorable and the teacher seemed to do average in all the quality dimensions 

especially in knowledge demonstration, effective communication of subject matters, keeping a good interactive class room 

environment and clearly defining the course objectives.  



14 

 

    FIN -714 Research Paradigm in Finance Dr. Abdul Rehman  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The evaluation is fairly satisfactory. The teacher was prepared well for each lecture, demonstrated 

knowledge, showed respect towards the students and linked theory with practice.  
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HRM -715 Contemporary Issues in HRM Dr. Hassan Rasool  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: the evaluation is satisfactory in all quality aspects. 
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HRM -711 Performance Management Dr. M Razzaq Ather  

 

A = Strongly Agree / Highly Satisfactory , B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: on average the students seem quite content with the teacher in most of the quality dimensions however 

the evaluation suggests that the course could have been better had the teacher given citations regarding current situations with 

reference to Pakistani context, been fair in exams and linked theory with practice. 



17 

 

HRM -719 Industrial Psychology  Dr. M Razzaq Ather  

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: on average the students seem quite content with the teacher in most of the quality dimensions however 

the evaluation suggests that the course could have been better had the teacher given citations regarding current situations with 

reference to Pakistani context and made course material up to date. 
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      FIN -712 Financial Risk Management Mr .Ahmed Faraz 

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: ÛÏÌɯÚÛÜËÌÕÛÚɯÈÎÙÌÌËɯÞÐÛÏɯÛÏÌɯÛÌÈÊÏÌÙɀÚɯ×ÜÕÊÛÜÈÓÐÛàɯÈÕËɯÚÜÎÎÌÚÛed improvement in all other quality 

aspects. 
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FIN -759 Advanced Corporate Finance Dr. Abdul Rehman  

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfact ory 

GENERAL COMMENTS: The evaluation is highly  satisfactory. The teacher was prepared well for each lecture, demonstrated 

knowledge, showed respect towards the students and linked theory with practice.  
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        FIN -711 Behavioral Finance Dr. Amir 

  A = 

Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly Disagree / 

Highly Unsatisfactory  

GENERAL COMMENTS: the evaluation in very favorable and the teacher seemed to do well in all the qualit y dimensions 

especially in knowledge demonstration, effective communication of subject matters, keeping a good interactive class room 

environment and clearly defining the course objectives.  
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MGT -731 Strategic Marketing Planning Mr.Jamshaid Khattak  

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: the evaluation in just satisfactory .  
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     MKT -707 Contemporary issues in Marke ting Dr. Ansar Rajput  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The evaluation is fairly satisfactory. The teacher was prepared well for each lecture, demonstrated 

knowledge, showed respect towards the students and linked theory with practice.  
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MKT -701 Marketing Research Dr.Kamran Naqi  

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The evaluation is fairly satisfactory. The teacher was prepared well for each lecture, demonstrated 

knowledge, showed respect towards the students and linked the ory with practice.  
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COURSE EVALUATION 

MGT -750 Business Research Methodology Dr. Rauf I Azam  

 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The evaluation is satisfactory. Students seem content in all aspects of course quality. They suggest that 

quality of delivery, assessment methods, learning and teaching methods and course organization was satisfactory . 
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MGT ɬ 771 MANAGE MENT THOUGHT AND PHILOSOPHY ɬ DR RABIA IMRAN  

 

GENERAL COMMENTS: The evaluation is not satisfactory in all aspects. The material provided during the course was not 

practically useful, the ideas could have been presented in a better manner and the learning and teaching methods did not 

encourage participation. However the teacher was regular, responsive to student problems and used reasonable assessment 

methods 
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MGT ɬ 773 SPECIAL TOPICS IN MANAGEMENT SCIENCES ɬ DR RABIA IMRAN  

 

GENERAL COMMENTS: The evaluation is satisfactory in all aspects. The teacher provided the course split in the beginning of the 

semester and the course objectives were made clear. The material was well organized, practical and useful. The teacher a 

responsive to the needs of the students and dealt effectively with their problems besides keeping a learning conducive 

environment in the class. The assessment methods, workload and web/library resources were all appropriate.   
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  MGT -752 Advanced Analytical Techniques  Mr. Ahmed imran  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The students seem uncertain about the learning outcome of the course. They suggest that course 

contents were not properly organized, the learning resources provided were not sufficient, the class room environment was 

unsatisfactory, quality of deliver was poor and there were no proper assessment methods for the course. So the course did not meet 

the learning objectives of the students.  
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FIN -714 Research Paradigm in Finance Dr. Abdul Rehman  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisf actory 

GENERAL COMMENTS : the course evaluation was highly satisfactory and the course met its learning objectives to the 

maximum. Students seem happy with course organization, learning environment, learning resources, quality of delivery and 

assessment methods. 
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HRM -715 Contemporary Issues in HRM Dr. Hassan Rasool  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS : the overall evaluation is quite satisfactory and students seem to be satisfied in all aspects of course 

quality however learning environment needs to be improved.  
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   HRM -711 Performance Management Dr. M Razzaq Ather  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: the students suggest that course was well organized and its objectives were clear. This made them to do 

a lot of progress. The learning resource were adequate. The quality of delivery and assessment methods were also satisfactory. 
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HRM -719 Industrial Psychology  Dr. M Razzaq Ather  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: on average the students seem quite content with the teacher in most of the quality dimensions however 

the evaluation suggests that the course could have been better had the workload been manageable, course pace appropriate and 

class rooms satisfactory. 
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FIN -712 Financial Risk Management Mr.Ahmed Faraz  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS : the course evaluation was highly satisfactory and the course met its learning objectives to the 

maximum.  
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FIN -759 Advanced Corporate Finance Dr. Abdul Rehman  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: the course seemed quite well in all aspects i-e assessment methods, availability of learning resources 

and course content and organization however it could have been better had there been a good class room environment and 

manageable work load.  
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FIN -711 Behavioral Finance Dr. Amir 

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: on average the course was satisfactory however few aspects needs improvement. For example the 

evaluation suggests that workload was not manageable, library resources were not adequate for this course and the assessment 

was quite reasonable. 
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MGT -731 Strategic Marketing Planning Mr.Jamshaid Khattak  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS: The evaluation is satisfactory. Students seem content in all aspects of course quality. They suggest that 

quality of delivery, assessment methods, learning and teaching methods and course organization was satisfactory . 
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MKT -707 Contemporary issues in Marketing Dr. Ansar Rajput  

 

A = Strongly Agree / Highly Satisfactory, B = Agree / Satisfactory, C = Uncertain, D = Disagree / Unsatisfactory, E = Strongly 

Disagree / Highly Unsatisfactory  

GENERAL COMMENTS : the course was well organized and assessment methods were also appropriate however the delivery 

quality and learning resources needs to be improved.
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%ÈÊÜÓÛàɯÔÌÔÉÌÙÚɀɯÙÌÚÌÈÙÊÏɯÈÊÛÐÝÐÛÐÌÚɯÐÕËÐÊÈÛÌɯÛÏÈÛɯÛÏÌÙÌɯÈÙÌɯ16 research publications 

on the credit of faculty in fall -12 to spring-14(Detail is given in Annexure 1).  

We also have research project of 3 credit hours compulsory for each student which 

reflects that research culture is being inculcated among faculty and students at the 

institute.  

Table 3: Present performance measures for research activities (Oct. 1st 2012 ɬ Jun30, 

2014)  

 

Faculty  Publication  

Others 

(Conference 

proceedings)  

Projects 

Dr. Rauf-i-Azam 5 Nil  nil  

Dr. Abdul Rehman  5 Nil  Nil  

Ms. Bushra Nasreen -- Nil  Nil  

Mr. Kashif Saeed - Nil  nil  

Dr. Rabia Imran -  Nil  

Dr Abdur Razzak  - Nil  Nil  

Dr Farida Faisal - Nil  Nil  

Mr. Ahmed Imran Hunjra  6 7 Nil  

Mr. Shuja Ilyas  1 Nil  

Ms Afsheen Fatima - - nil  

Mr Zia ur Rehman    Nil  

                            Total  16 8  

Standard 1-4: The department must assess its overall performance periodically using quantifiable 

measures. 
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Major Future Imp rovement Plans  

¶ To impart quality education using audio visual aids along with provision of 

latest literature, cases, journals, books, reviews and access to digital library. 

¶ To develop business graduates who meet future challenges.  

¶ To emphasize research on specific industrial problems of national as well as 

international importance.  

¶ Overall enhancement of knowledge and skills of faculty members in relation 

to the latest global advancements in this discipline through exchange 

programs, short training and col laborative research projects within and 

outside Pakistan. 
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Degree Title: PHD  

Purpose: All the courses for degree program were developed by a committee of experts and 

learned professors, subject-matter specialists from other universities and research 

organizations from Pakistan. When and if needed, curriculum for PHD program is revised or 

updated. At department level, Board of Faculty, which comprises of senior faculty members, 

is responsible for updating the curriculum. This body is authorized to formulate syllabus and 

course content. The director of the Institute chairs the meetings of this body. The curriculum 

is then submitted to the University Academic Council for approval. All the changes, 

modifications, additions and deletions with respect of the curriculum are given final approval 

by this body. 

Credit Hour Requirements:  

a. Ordinarily a whole time student shall not be enrolled for more than 21 or less than 12 

credit hours in a full semester except for the last semester. In the last semester a 

student may enrol 3 extra credits from a failed course with permission from the 

Director of UIMS and another 3 credits if allowed by the Vice Chancellor on 

recommendations of the Director.  

b. A part-time student shall not take more than 9 credits in a course. 

 

Degree Plan: 

The duration of the course for the degree of PHD is a minimum of 6 semesters and 

maximum 9 semesters for a full time PHD scholar 

Pre-requisites: minimum academic requirements 

 A candidate seeking admission to the course for the degree of PHD must hold MS 

management sciences degree for admission along with 60 score in NTS (subject) test. The 

admission will be confirmed on basis of acceptance by the concerned supervisor. 

 

CRITERION 2: CURRICULUM DESIGN AND ORGANIZATION 



40 

 

Degree requirements 

On the whole a student has to study 42 credit hours. In first two semesters, students study 

three core courses and three major courses. Students are also required to do a research thesis 

of 24 credit hours. Degrees are awarded after successful completion of the required number 

of credit hours (courses) followed by Thesis Defence. 

Minimum Grade Point Average (GPA) for obtaining the degree in 3.0. To remain on the roll 

of the university a student is required to maintain Cumulative Grade Point Average (CGPA) 

of 3 in each semester. 

Examination and Weighta ge 

a) Theory 

In theory paper, studentsô evaluation is done by mid-term examination, assignments/quizzes 

and final examination. The final examination is compulsory. A student who misses the mid-

term examination is not allowed any make-up examination and is awarded zero marks in that 

examination. In case a student does not appear in the final examination of a course, he/she is 

deemed to have failed in that course. In theory, weightage to each component of examination 

is as prescribed here under: 

Mid Examinati on 30% 

Assignments/Quizzes 20% 

Final Examination  50% 

b) Practical 

For practical examination (if applicable) 100% weightage (for the practical part) is given to 

the practical examination in the final.  

Eligibility for Examination  

A student is eligible to sit in the final examination provided that he/she has attended not less 

than 75 % of the classes in theory and practical, separately. The minimum pass marks for 

each course are 50% for PhD. 
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SCHEMES OF STUDY OF PhD (MANAGEMENT SCIENCES)  

Compulsory Courses  

Course Code Course Title Credit Hours  

MGT-771 Management Thoughts and Philosophy  3 (3 ɬ 0) 

MGT-772 Advanced Research Techniques 3 (3 ɬ 0) 

MGT-773 Special Topics in Management Sciences 3 (3 ɬ 0) 

 

Elective Courses For PhD Programme 

MARKETING COURSES  

S. No Course  Code Course Title Credit Hours   

1. MKT -701 Marketing Research 3(3-0)  

2. MKT -703 Strategic Marketing Planning  3(3-0)  

3. MKT -707 Contemporary Issues in 

Marketing  

3(3-0)  

4. MKT -711 Theories and Practices in 

Marketing  

3(3-0)  

5. MKT -712 Business to Business Marketing 3(3-0)  

6 

6. 

MKT -713 

MKT -713 

Integrated Marketing  

Communications  

3(3-0) 

 

3(3-0) 

 

7 

7. 

MKT -714 

MKT -714 

Relationship Marketing, Theory 

and 

Practice 

3(3-0) 

 

3(3-0) 

 

 

FINANCE COURSES  

S. No Course  Code Course Title Credit Hours   

1. FIN-706 Monetary Theory and Policy  3(3-0)  

2 

2. 

FIN-707 

FIN-707 

Financial Modeling and Risk  

Analysis  

3(3-0) 

 

3(3-0) 

 

3. FIN-708 Financial Derivatives  3(3-0)  

4. FIN-709 Islamic Banking 3(3-0)  

5. FIN-710 Economic Analysis and Policies 3(3-0)  

6. FIN -711 Behavioral Finance 3(3-0)  

7. FIN-712 Financial Risk Management 3(3-0)  

8. FIN-713 Advanced Corporate Finance 3(3-0)  
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9. FIN-714 Research Paradigms in Finance 3(3-0)  

10. FIN-715 Stock Market Efficiency 3(3-0)  

11. FIN-716 Advances in Internati onal 

Finance 

3(3-0)  

12. FIN - 717 Financial Intermediation  3(3-0)  

 

HUMAN RESORUCE MANAGEMENT COURSES  

S. No Course  Code Course  Title Credit Hours   

1 

1. 

HRM -705 

HRM -705 

Learning & Management  

Development  

3(3-0) 

3(3-0) 

 

2 

2. 

HRM -708 

HRM -708 

Strategic Human Resource 

Management 

3(3-0) 

 

3(3-0) 

 

3. HRM -711 Performance Management 3(3-0)  

4 

4. 

HRM -713 

HRM -713 

Change   Management   and   

Human  

Resources 

3(3-0) 

 

3(3-0) 

 

5 

5. 

HRM -715 

HRM -715 

Contemporary    Issues    in    

Human  

Resource Management 

3(3-0) 

 

3(3-0) 

 

6. HRM -716 Research Issues in Human 

Resources 

3(3-0)  

7. HRM -717 Cross-Cultural Management  3(3-0)  

8. HRM -718 Career Management 3(3-0)  

9. HRM -719 Industrial Psychology  3(3-0)  
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The following table shows that the curriculum of t he MS program is consistent with its 

objectives. 

Table 4: Program Objectives Assessment  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Subjects 

Objectives 

1 2 3 4 5 

MKT -703, MKT-711, 

MKT -712, MKT-713, 

MKT -714, FIN-706, FIN-

707, FIN-708, FIN-710, 

FIN-712, FIN-713, FIN-

715, FIN-716, FIN-717, 

HRM -705, HRM-708, 

HRM -711, HRM-713, 

HRM -718, HRM-719 

+++ + + + + 

HRM -719, HRM-718 + +++ + + + 

FIN-714, HRM-716, 

MKT -701 
+ + +++ + + 

HRM -715, HRM717 + + + +++ + 

MGT-771, MGT-772, 

MGT-773 
+ + + + +++ 

Standard 2-1: The curriculum must be consistent and support the programôs 

documented objectives. 
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+ = Moderately Satisfactory 

++  = Satisfactory 

+++  = Highly Satisfactory  
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Table 5: Detail of courses representing theoretical background, problem analysis 

and solution design . 
 

Elements Courses (Codes) 

Theoretical Background 

Mkt -707, MKT-711, MKT -712, MKT -713, MKT-

714, FIN-706, FIN708, FIN-709, FIN-710, FIN-711, 

FIN-712, FIN-713, FIN-15, FIN-716, FIN-717, 

HRM -705, HRM-711, HRM-717, HRM-718, 

HRM -719 

Problem Analysis  
MKT -703, NKT-701, FIN-707, FIN-714, HRM-

708, HRM-715, HRM-716 

Solution Design MGT-771, MGT-772, MGT-773 

 

 

 

 

The curriculum does satisfy the core requirements of the program and efforts are made to 

add value to the program through revisions and modifications from time to time.  

 

 

 

 

 

Standard 2-2: Theoretical backgrounds, problem analysis and solution design 

must be stressed within the programôs core material. 

Standard 2-3: The curriculum must satisfy the core requirements for the 

program, as specified by the respective accreditation body  
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The curriculum satisfies the basic requirements of HEC by following the structure and 

outlines of courses provided by HEC and with the academic council. However efforts are 

being made to add value from time to time.  

 

 

 

 

Information provided against slandered 2 -1 reflected our curriculum satisfy  professional 

requirements needed for business professionals  

 

 

 

 

MS students have already read Information technology courses at graduate level as 

recommended by HEC national revised curriculum outline so no such courses are added in 

schemes of study. However, there are few courses that involve application of computing 

skills previously learned. These include data analysis and decision making, Project 

management, Financial Modelling and Risk Analysis and Financial Risk Management.     

 

 

Standard 2-5: The curriculum must satisfy general education, arts, and 

professional and other discipline requirements for the program, as 

specified by the respective accreditation body/ council.   

Standard 2-6: Information Technology Component of the Curriculum Must 

Be Integrated Throughout The Program 

Standard 2-4: The curriculum must satisfy the major requirements for the 

program as specified by HEC, the respective accreditation body/councils. 
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The schemes of study do not include any course that is directly aimed at enhancing oral and 

written communication skills. However , MS students are asked to write term papers on 

specific research topics which are presented orally and in report form. This practice 

enhances not only their research skills but also their communication skills.  

 

 

  

Standard 2-7: Enhancing Oral and Written Communication Skills of the 

students 
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CRITERION 3: LABORTIES & COMPUTING FACILITIES 

Information regarding laboratory would be covered in this section  

Lab Title:  Computer Lab 1 & 2 

 

Location and area: University Institute of  Management Science 

 

Objectives:  It aids in teaching computer courses and 

supports the students in developing their IT 

skills.  

 

 Courses Taught: Computer App. In Business, SPSS, MS 

Project Management, Peachtree Accounting. 

 

Major Apparatus/Equipment:  Computers 

 

Safety regulations:  No specific safety regulations are there. 

 

      

   

  

  

No specific lab manual is available however some manuals for individual computers 

are available whose record is not properly kept. The laboratories are not specious 

and inadequate. The computers and air conditioners are out of order. 

 

 

Standard-3.1: Laboratory manuals/documentation/instructions for experiments must 

be available and readily accessible to faculty and students. 

Standard-3.2: There must be support personal for instruction and maintaining the 

laboratories. 
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Currently two lab attendant are available to maintain the computers and to ensure 

the availability of internet. Both of them do not possess technical education relating 

to computers. There is a need for at least one person who has some technical know 

how of networking, database administration and trouble shooting.  

 

 

 

 

Computing facilities support:  Available to all faculty members but not to students 

pursuing their MS programme.  

Computing infrastructure:  Two computing labs each 24 computers strong. Out 

these total 48 computers, 50% have Intel core 2 duos processors and rest 50% has 

Intel core i-3 processors. These computing facilities are sufficient for students 

admitted in a business education programme.  

 

 

 

 

 

The support programs for students are organized by the University which provides 

information about admissions, scholarship schemes, seminars and conferences. The 

Institute in its own capacity arranges orientation and guided tours of t he institute. 

The Directorate Student Affairs also conducts various cultural activities and takes 

ÊÈÙÌɯÖÍɯÚÛÜËÌÕÛÚɀɯ×ÙÖÉÓÌÔÚȭɯ3ÏÌɯÐÕÚÛÐÛÜÛÌɯ×ÙÖÝÐËÌÚɯÈËÌØÜÈÛÌɯÚÜ××ÖÙÛɯÛÖɯÚÛÜËÌÕÛÚɯÐÕɯ

order to complete their degrees in timely manner and advises on choice of majors as 

well as possible employment opportunities.  

 

 

 

Standard-3.3: The University computing infrastructure and facilities must be adequate to 

support programôs objectives. 

 CRITERION 4: STUDENT SUPPORT AND ADVISING 
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At MS/MBA level subjects/courses are in accordance with the approved curriculum 

while assuring the relevant HEC criteria as well. As the University has only one 

intake a year, the courses are offered once a year which means if a student fails in a 

certain course, he/she can take it only after the gap of at least one semester. 

 

 

 

  Both theoretical and practical aspects are focused to prepare the students for 

upcoming challenges. Theoretical problems are explained and     assignments are 

also given to the students whereas, for practical exposures internship program is 

run, study tours are organized and distinguished guest speakers are invited from the 

industry to keep them updated on the latest devel opments in the area. In the board 

of faculty meetings, the courses are structured and decided. 

¶ Students are encouraged to ask questions in class and after the classes. To 

enhance this culture, faculty members interact frequently among themselves 

and with s tudents at the beginning of each semester.  

¶ Effective interaction between each section of MS   classes is emphasized and 

encouraged. 

 

 

 

 

      Following steps have been taken to provide guidance to the students in different 

ways: 

¶ The details are provided to each candidate in print form in the shape of 

prospectus. 

   Standard-4.1: Courses must be offered with sufficient frequency and number for 

students to complete the program in a timely . 

  Standard-4.2: Courses in the major area of study must be structured to ensure 

effective interaction between students and teaching assistants. 

  Standard-4.3: Guidance on how to complete the program must be available to all students 

and access to qualified advising must be available to make course decisions and career 

choices. 
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¶ The program structure and details are provided on the website.  

¶ Admission office helps the students to inform about the program 

requirements. 

¶ Personal interaction and communication between the teachers and the 

students. 

¶ Within the University hours, students can also contact and coordinate 

meetings with the relevant teachers whenever they face any problem. 

¶ The Directorate of Placement Bureau has been established keeping in view the 

need for exploring  job opportunities for the university graduates.  
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This section deals with the process of admission, registration, faculty recruitment 

and other such activities. 

 

 

 

 

The process of admission is well established and is followed as per rules and criteria 

set by the University. For this purpose an advertisement is published in the national 

news papers by the Registrar office. 

¶ Admissions are done once a year in August - September. 

¶ Admission criterion for PhD is MS (Management Sciences) with minimum of 

second division; Along with GAT/NTS Subject test with minimum score of 60 

out of 100. 

¶ Admission criteria are reviewed every year at appropriate forums before the 

announcement of admissions and any changes or modifications need to be 

approved by the academic council. 

 

¶  

¶  

 

¶ After the completion of admission process, the student name is forwarded to 

the Registrar office for proper registration in the specific program. Then the 

registration number is issued to the student.  

¶ 2ÛÜËÌÕÛÚɀɯÌÝÈÓÜÈÛÐÖÕÚɯÈÙÌɯÔÈËÌɯÛÏÙÖÜÎÏɯ,ÐËȮɯ%inal, quizzes, assignments, 

term projects, and presentations during the course of study. 

        CRITERION 5: PROCESS CONTROL 

       Standard-5.1: The process by which students are admitted to the program must be based on 

quantitative and qualitative  criteria and clearly documented. This process must be periodically 

evaluated to ensure that it is meeting its objectives. 

Standard-5.2: The process by which students are registered in the program and monitoring of 

students progress to ensure timely completion of the program must be documented. This 

process must be periodically evaluated to ensure that it is meeting its objectives. 
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¶ %ÖÙɯÌÈÊÏɯËÌÎÙÌÌɯÛÏÌɯ×ÙÖÊÌÚÚɯÖÍɯÙÌÎÐÚÛÙÈÛÐÖÕɯÐÚɯÊÈÙÙÐÌËɯÖÜÛɯÖÕÊÌȮɯÛÏÌɯÊÈÕËÐËÈÛÌÚɀɯ

enrollment is done each semester, and the evaluation is made on the basis of 

semester results. 

¶ Promotion of the students to the next semester is based on the fulfillment of 

the University criteria.  

 

 

 

 

The institute follows the recruitment policy of the University which is the same as 

recommended by the HEC. Induction of all posts is done as per rule. 

¶ Vacant and newly created positions are advertised in the national 

newspapers, applications are received by the Registrar office, scrutinized by 

the scrutiny committee, and call letters are issued to the short-listed 

candidates on the basis of experience, qualification, publications and other 

qualities/activities as determined by the University.  

¶ The candidates are interviewed by the University Selection Board, and 

principal and alternate candidates are selected. 

¶ Selection of candidates is approved by the Syndicate for issuing orders to join 

within a specified period.  

¶ Induction of new candidates depends upon the number of approved 

vacancies. 

¶ Standard set by HEC are complied with.  

¶ Every possible effort is made to retain the faculty. Although being a public 

sector university, it is not possible to include incentives in our reward system, 

but motivational techniques are used effectively.  

 

 

 

Standard-5.3: The process of recruiting and retaining highly qualified faculty members must 

be in place and clearly  cemented. Also processes and procedures for faculty evaluation, 

promotion must be consistent with institution mission statement. These processes must be 

periodically evaluated to ensure that it is meeting with its objectives. 
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Keeping in view the new technological changes, innovations, and industry 

requirements, the institute perio dically revises the curriculum to maintain and 

provide high quality teaching.  

¶ Introduction and inclusion of new courses in the curriculum on the basis of 

emergence and demand of new fields. 

¶ 3ÏÌɯÐÕÚÛÐÛÜÛÌɀÚɯÓÐÉÙÈÙàɯÔÈÒÌÚɯÚÜÙÌɯÛÏÌɯÈÝÈÐÓÈÉÐÓÐÛàɯÖÍɯ ÚÐÈÕɯÌËÐÛÐons for existing 

ÈÚɯÞÌÓÓɯÈÚɯÜ×ËÈÛÌËɯ ÉÖÖÒÚɯÍÖÙɯÛÈÜÎÏÛɯ ÊÖÜÙÚÌÚȭɯ3ÏÌɯÐÕÚÛÐÛÜÛÌɀÚɯÓÐÉÙÈÙàɯÈÓÚÖɯ

provides facilities of documentation and internet.  

¶ Study material prior to the lectures, multimedia, slides and handouts are 

provided as supplements for most of the lectures. 

¶ The aim and the efforts remain the same that the courses and knowledge 

imparted meet the objectives and outcome. The progress is regularly 

reviewed in the staff meetings. 

 

 

 

 

The commencement date of examination is announced by the controller of 

examinations. At the end of each semester, the controller office notifies results of the 

students. The evaluation procedure consists of quizzes, mid and final examinations, 

practical, assignments, reports, oral and technical presentations. The minimum pass 

ÔÈÙÒÚɯ ÍÖÙɯ ÌÈÊÏɯ ÊÖÜÙÚÌɯ ÐÚɯ ƘƔǔȭɯ 3ÏÌɯ ÉÙÌÈÒÜ×ɯ ÈÕËɯ ÔÈÙÒÚɀɯ ËÐÚÛÙÐÉÜÛÐÖÕɯ ÖÍɯ ÌÈÊÏɯ

component of examination is prescribed as below: 

 

Standard 5-4: The process and procedures used to ensure that teaching and delivery 

of course material to the students  emphasizes active learning and that course 

learning outcomes are met. The process must be periodically evaluated to ensure that 

it is meeting its objectives. 

Standard 5-5: The process that ensures that graduates have completed the requirements of 

the program must be based on  standards, effective and clearly documented procedures. 

This process must be periodically evaluated to ensure that it is meeting its objectives. 
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Mid Examination  30% 

Assignments 20% 

Final Examination  50% 

 

Grade points are as follows 

 Marks Obtained  Grade Grade point  Remarks 

 

80-100% A 4 Excellent 

65-79% B 3 Good 

50-64% C 2 Satisfactory 

    

Below 50% F 0 Fail 

 

 

 

 

 

 

 

 

 

 

 

 

 

¶   
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Currently there are nineteen full time faculty members (excluding the director of the 

institute), three of them are on study leave. This faculty is not sufficient to run such a 

big institute that is why we have to go for a large number o f visiting faculty.  

 Table 6: Faculty distribution by program areas  

 

Program/Area of 

specialization  

Courses in the 

area and average 

number of 

sections 

Number of 

faculty members 

in each area 

Number of 

faculty with PhD 

degree 

Finance 
8 courses 

1 class evening 
8 1 PhD 

Human Resource 

Management 

6 courses 

1 class  evening 

 

5 2 PhD 

Marketing  

6 courses 

1 class evening   

 

1 - 

Besides the data shown in table-7, an Associate professor holds a PhD degree in 

Economics and the Director of institute holds a PhD degree in Operations 

Management. PhD degree of nine faculty member and MS degrees of two faculty 

members are in progress. 

CRITERION 6: FACULTY 

Standard 6-1: There must be enough full time faculty who are committed to the program to 

provide adequate coverage of the program areas/courses with continuity and stability. The 

interests and qualifications of all faculty members must be sufficient to teach all courses, plan, 

modify and update courses and curricula. All faculty members must have a level of 

competence that would normally be obtained through graduate work in the discipline. The 

majority of the faculty must hold a Ph.D. in the discipline. 
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¶ Professional training and availability of adequate research and academic 

facilities are provided to the facul ty members according to the available 

resources. 

¶ Currently one faculty member is abroad on study leave for doctoral degree as 

sponsored by the HEC whereas, three members are doing heir Ph.D. degrees 

from  local universiiesy.  

¶ Existing facilities include mai nly internet access, which is available through 

local area network. In addition library facility with latest books is also 

available. 

¶ Support for attending conferences can lead to enhancement of research 

initiatives at the university.  

.                                                                                                                                                                                                                                                            

 

 

 

¶ Professional training and availability of adequate research and academic 

facilities are provided to the faculty members according to the available 

resources. 

¶ Currently one faculty member is abroad on study leave for doctoral degree as 

sponsored by the HEC whereas, two members are doing heir Ph.D. degrees 

from  local universities.  

¶ Existing facilities include mainly internet access, which is available through 

local area network. In addition library facility with latest books is also 

available. 

Standard 6-2: All faculty members must remain current in the discipline and 

sufficient time must be provided for scholarly activities and professional 

development. Also, effective programs for faculty development must be in place. 

Effective Programs for Faculty Development 

Standard 6-2: All faculty members must remain current in the discipline and sufficient time 

must be provided for scholarly activities and professional development. Also, effective 

programs for faculty development must be in place. Effective Programs for Faculty 

Development 
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¶ Support for attending conferences can lead to enhancement of research 

initiatives at the university.  

.                                                                                                                                                                                                                                                           
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Faculty Survey  

The faculty looks quite content with the department except for the clarity about 

promotion process and their prospects for advancement. The survey revealed the 

following ÉÌÚÛɯÍÈÊÛÖÙÚɯÛÏÈÛɯÈÙÌɯÙÌÚ×ÖÕÚÐÉÓÌɯÍÖÙɯÌÕÏÈÕÊÐÕÎɯÍÈÊÜÓÛàɀÚɯÔÖÛÐÝÈÛÐÖÕɯÈÕËɯÑÖÉɯ

satisfaction: 

¶ Good environment for research as research is compulsory part of curriculum  

¶ Good administrative support  

¶ Full support from higher authority in all matters regarding fa ÊÜÓÛàɀÚɯÍÜÙÛÏÌÙɯ

education, working hours etc.  

3ÏÌɯÚÜÙÝÌàɯÈÓÚÖɯÉÙÖÜÎÏÛɯÐÕɯÛÖɯÓÐÎÏÛɯÛÏÌɯÍÈÊÛÖÙÚɯÛÏÈÛɯÊÈÕɯÐÔ×ÙÖÝÌɯÍÈÊÜÓÛàɀÚɯÔÖÛÐÝÈÛÐÖÕɯ

and job satisfaction. They are: 

¶ Improvement in classroom conditions  

¶ Funding to faculty members, by the institute, for higher  studies 

¶ At least two weeks summer vacations 

¶ Well equipped computing lab and library  

The detailed results of the survey (proforma -5) are shown on the graph below. The 

analysis is done on a scale of 5: Very Satisfied, Satisfied, Uncertain, Dissatisfied, and 

Very Dissatisfied.  

 

 

 

 

 

 

 

 

Standard 6-3: All faculty members should be motivated and have job satisfaction to excel 

in their profession. 
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This survey shows that in most of the areas the faculty members are satisfied with 

the overall policies. However one major area where faculty is not happy is the salary 

and compensation. The University may keep this thing i n mind that the private 

sector in same discipline is offering much better compensation packages.  
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The faculty has access to internet and HEC digital library which is very helpful for 

the high quality education and producing research of internatio nal standard. The 

institute has also developed its own digital library that provides 500 -600 on line 

books.  

However the department has the following shortcomings/problems:  

¶ The basic infrastructure for e-learning like computers and multimedia are in 

insuff icient quantity. The lab has only 25 computers which facilitate the whole 

institute.  

¶ The University policy of not providing computers and printers to faculty, 

especially lecturers and assistant professors hampers the quality of teaching 

and other allied tasks.  

¶ Due to low internet speed, the use of web based applications and resources 

become very difficult and time consuming. The internet services are not up to 

the mark and often do not work. The intercom is connected with the internet 

and the services are often breached. 

¶ Computer lab equipments (CPU, Mouse, Keyboard etc.) are either out of 

order or outdated.  

¶ There is not sufficient trained supporting staff for IT based systems.  

¶ For day to day working the fans, tube lights and air -conditions are out of 

order and are not properly and timely repaired.  

 

 

 

CRITERION 7: INSTITUTIONAL FACILITIES 

Standard- 7.1: The institution must have the infrastructure to support new trends in learning such as 

e-learning. 
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3ÏÌɯ(ÕÚÛÐÛÜÛÌɀÚɯ+ÐÉÙÈÙàɯÐÚɯÛÌÊÏÕÐÊÈÓÓàɯÌØÜÐ××ÌËɯÏÖÞÌÝÌÙɯÛÏÌÙÌɯÈÙÌɯÓÐÔÐÛÌËɯÕÜÔÉÌÙÚɯÖÍɯ

books that can only meet basic requirements. It has 3500 books of various disciplines 

gradually growing but at a slow pa ce of about 200 to 300 books a year.  The library 

also has a limited number of periodicals that include The Time, Pakistan and Gulf 

Economist, Aurora and Spider. It has no collection of scholarly Journals of business 

and also lacks in Handbooks on any Business Administration topic.  

 (ÛɀÚɯÈɯÚÔÈÓÓɯÓÐÉÙÈÙàɯÐÕɯÛÌÙÔɯÖÍɯÚ×ÈÊÌɯÈÕËɯÍÈÊÐÓÐÛÐÌÚɯÞÐÛÏɯÕÖɯÊÈÛÈÓÖÎÜÌɯÚàÚÛÌÔÚȭɯ3ÏÌɯ

library has one attendant and a computer assistant. Both work on alternate hours as 

attendants. The library staff needs to be enhanced along with catalogue system 

implementation and more space allocation to the library.  

 

 

 

Currently the class rooms are not enough and the space is not only limited but also 

some basic facilities are lacking. Some of the classrooms are equipped with 

multimedia which  helps the learning process. But we need more multimedia to 

perform efficiently. Moreover, the technical support is not enough to sustainably 

maintain whatever technical capability is possessed. Computer labs are less in 

number and with minimal supporting staff, which effect practical training and 

research activities.  Similarly faculty offices are equipped but are in need of up -

gradation.  

 

 

 

 

 

 

Standard- 7.2: The library must possess an up-to-date technical collection relevant to the 

program and must be adequately staffed with professional personnel. 

Standard- 7.3: Class-rooms must be adequately equipped and offices must be adequate to 

enable faculty to carry out their responsibilities. 
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The university administration has been struggling hard to strengthen all the   

departments, upgrade them and establish new faculties and Institutes. The 

university is also trying to attract highly qualified faculty.  

 

 

 

Although the contribution in terms of revenues is considerable on part of the 

institute yet there are insufficient financial resources to maintain  the present needs of 

the department. Keeping in view the programs run by the department as well as the 

number of student, there is a need for enhancing the building/area capacity of the 

institute. This enhancement shall overcome the limitations faced by t he faculty for 

ÛÏÌÐÙɯ×ÙÐÝÈÛÌɯÚ×ÈÊÐÖÜÚɯÙÖÖÔÚɯȹÛÖɯÔÈÕÈÎÌɯÛÏÌɯÚÛÜËàɯÔÈÛÌÙÐÈÓÚȮɯÚÛÜËÌÕÛÚɀɯÔÌÌÛÐÕÎÚɯÈÕËɯ

research work) as well as library needs (spacious, with silence and faculty zones) 

and computer labs. To maintain and enhance the competences of the faculty 

members, opportunities for improvement in qualification and foreign trainings may 

be provided.  

 

 

 

 

To cater for the further educational needs of MS graduates we are planning to 

initiate PhD program in near future.  

 The intake of MS  students is once in a year. A strict merit policy is applied during 

admission.  

 

 

 

CRITERION 8: INSTITUTIONAL SUPPORT 

Standard 8-1: There must be sufficient support and financial resources to attract and 

retain high quality faculty and provide the means for them. 

Standard 8-2: There must be an adequate number of high quality graduate 

students, research assistants and Ph.D. students. 
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Library Budget : The institute is provided with Rs. 200,000 to 300,000 per annum as 

library budget.  

 Computer Lab : No specific budget for computer Lab is available however the 

institute gets about Rs.150,000 to Rs.300,000 for the purchase of    Machinery & 

Equipment and an overall budget of Rs. 50,000 to 75,000 for Repair and Maintenance 

of the Machinery and Equipment.  

 Currently a computer lab of about 25 systems is available which are networ ked and 

internet connectivity is also avail able. However, this facility is  not adequate to cater 

for the needs of the student body that we have. Each program offered at UIMS has 

courses in IT applications and additionally there are assignments, presentations and 

projects for which students require to work on computers. Besides many classes 

have 50 students and as the lab has only 25 computers they do not get a chance to 

work individually during  a class.  

However for students enrolled in PhD computer labs are not a problem as all the 

enrolled students get a laptop from presidentɀs laptop scheme. 

Standard- 8.3: Financial resources must be provided to acquire and maintain Library holdings, 

laboratories and computing facilities. 
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Summary and conclusions  

University Institute of Management Sciences (UIMS) is a constituent institute of the 

Pir Mehr Ali Shah Arid Agriculture University, Rawalpindi (PMAS ɬ AAUR). UIMS 

was established in 1996 with the inception of BBA, MBA and MBA (Executive) 

programs and the first intake of 60 students. Over the years UIMS has added several 

new programs to its portfolio and today it is the most diverse Business School of the 

country with the new enrollment of approximately 75 students in MS a nd MBA -1.5 

(combined) every year. 

UIMS has been short on resources throughout its life but despite all these hardships 

it has been growing qualitatively and quantitatively. However, now it has reached a 

stage where if not strengthened it may fail to sustain its achievements and start 

deteriorating.  

UIMS is severely deficient in the following areas and needs to be strengthened.  

a) Faculty: The UIMS fulltime faculty consists of only 18 people that include 9 

lecturers, 8 Assistant Professors and 1 Associate Professor. The fulltime faculty 

handles approximately 50% of the overall academic load and to take care of the rest 

of the load UIMS relies on the visiting faculty. In order to improve the quality of 

education imparted by the institute it is imperative tha t an extensive faculty 

development program be undertaken. Moreover, the incompatible remuneration 

packages also hamper the efforts to attract senior faculty especially in the discipline 

of management sciences to which some solution needs to be figured out. 

b) Infrastructure:  The infrastructural requirements of the institute need a big boost. 

Right now UIMS is operating in the building which was originally built as 

agricultural -research-labs and although renovated and restructured it is neither 

enough nor suited for the needs of a modern business school. Therefore, it is 

required that a larger customized building be constructed for the institute which has 

enough lecture halls equipped with modern multimedia facilities, computer labs, 

library, a seminar hall, space to conduct corporate trainings, a small business 

incubation center, office space for the faculty and staff, common area for male/female 

students and amenities. 

c) Equipment: Currently UIMS has two Computer Labs that house 24 core i-3 

computer each but most of the sections of the classes at UIMS have 50 students and if 

a course needs lab support it is never possible to provide it to the whole of the class 

at a time. In all such classes 2 - 3 students share one computer for their work. Some 
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of the courses that require active usage of computers are IT Applications for 

Business ɬ I, IT Applications for Business - II (taught to all the classes), e-Commerce. 

This Comp-Lab support falls far short of the needs of the large student body and 

needs to be enhanced. There should be at least two more such labs. 
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Annexure 1: List of Publications by Faculty  

 

Dr. Rauf I Azam  

1. 2ÈÈËɯ,ÈÏÔÖÖËȮɯ2ÈÔÈÕɯ ÛÛÐØɯÈÕËɯ1ÈÜÍɯ(ɯ áÈÔɯɁ,ÖÛÐÝÈÛÐÖÕÈÓɯ-ÌÌËÚȮɯ"ÖÙÌ-

Self-Evaluations and their link with Job Satisfaction: Evidence from Telecom 

SÌÊÛÖÙɯÖÍɯ/ÈÒÐÚÛÈÕɂȮɯ/ÈÒÐÚÛÈÕɯ)ÖÜÙÕÈÓɯÖÍɯ"ÖÔÔÌÙÊÌɯÈÕËɯ2ÖÊÐÈÓɯ2ÊÐÌÕÊÌÚȮɯ5ÖÓȭɯƜȮɯ

No. 1, pp. 149-169, 2014. 

2. Muhammad Shahzad Ijaz, Ahmed Imran Hunjra, Zahid Hameed, Adnan 

,ÈØÉÖÖÓɯÈÕËɯ1ÈÜÍɯ(ɯ áÈÔȮɯɁ ÚÚÌÚÚÐÕÎɯÛÏÌɯ%ÐÕÈÕÊÐÈÓɯ%ÈÐÓÜÙÌɯ4ÚÐÕÎɯ9-Score 

and Current Ratio : A Case of Sugar Sector Listed Companies of Karachi Stock 

$ßÊÏÈÕÎÌɂȮɯ6ÖÙÓËɯ ××ÓÐÌËɯ2ÊÐÌÕÊÌÚɯ)ÖÜÙÕÈÓȮɯ5ÖÓȭɯƖƗȮɯ-ÖȭɯƚȮɯ××ȭɯƜƚƗ-870, 2013. 

3. +ÜÉÕÈɯ1ÐÈáȮɯ ÏÔÌËɯ(ÔÙÈÕɯ'ÜÕÑÙÈɯÈÕËɯ1ÈÜÍɯ(ɯ áÈÔȮɯɂ(Ô×ÈÊÛɯÖÍɯ/ÚàÊÏÖÓÖÎÐÊÈÓɯ

Factors on Investment Decision Making Mediatin g by Risk Perception: A 

"ÖÕÊÌ×ÛÜÈÓɯ2ÛÜËàɂȮɯ,ÐËËÓÌ-East Journal of Scientific Research, No. 12 (6), pp 

789 ɬ 795, 2012. 

4. )ÈÝÌËɯ,ÈÏÔÖÖËɯ)ÈÚÙÈȮɯ1ÈÜÍɯ(ɯ áÈÔɯÈÕËɯ,ÜÏÈÔÔÈËɯ ÚÐÍɯ*ÏÈÕɯɁ(Ô×ÈÊÛɯÖÍɯ

,ÈÊÙÖÌÊÖÕÖÔÐÊɯ5ÈÙÐÈÉÓÌÚɯÖÕɯ2ÛÖÊÒɯ/ÙÐÊÌÚȯɯ(ÕËÜÚÛÙàɯ+ÌÝÌÓɯ ÕÈÓàÚÐÚɂȮɯ ÊÛual 

Problems of Economics, No. 8 (134), pp. 403 ɬ 412, 2012 

5. Saman Attiq and Rauf I Azam "How Individual Social Values Stimulate 

"ÖÕÚÜÔÌÙɀÚɯ /ÜÙÊÏÈÚÌɯ #ÌÊÐÚÐÖÕɯ (ÕÝÖÓÝÌÔÌÕÛɯ ÈÕËɯ "ÖÔ×ÜÓÚÐÝÌɯ !ÜàÐÕÎɯ

!ÌÏÈÝÐÖÙɂȮɯ ÊÛÜÈÓɯ/ÙÖÉÓÌÔÚɯÖÍɯ$ÊÖÕÖÔÐÊÚȮɯ-ÖȭɯƛɯȹƕƗƗȺȮɯ××ȭɯƗƔƔɯɬ 308, 2012.  
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Dr. Abdul Raheman 

1.  Abdul Raheman,  *ÏÈÓÐËɯ2'ÖÈÐÓȮɯ!ÜÚÏÙÈɯ9ÜÓÍÐØÈÙɯÌÛÊɯȹƖƔƕƘȺȮɯɁ2ÏÖÙÛɯÙÜÕɯÈÕËɯ+ÖÕÎɯ

ÙÜÕɯ ×ÌÙÍÖÙÔÈÕÊÌɯ ÖÍɯ (ÕÐÛÐÈÓɯ /ÜÉÓÐÊɯ .ÍÌÙÐÕÎÚɯ ÐÕɯ /ÈÒÐÚÛÈÕɂ Pakistan Business 

Review(PBR). Vol.16, No. 3, pp. 613-645 

2.      Abdul Raheman,  M. Khalid Sohail, Bushra Zulfiqar,  Akbar, Imran & Tanzeel 

ur Rehman (2012) 'Foreign Exchange Risk Exposure in Firms Listed at Karachi Stock 

Exchange' International Research Journal of Finance and Economics, Issue 91, pp. 29-38 

3.      M. Khalid Sohail,  Abdul Rah eman, Bashir Ahmed Fida and Azhar, (2012) " 

Effects of Index Reconstitution under   #ÐÍÍÌÙÌÕÛɯ2ÛÈÛÌÚɯÖÍɯ,ÈÙÒÌÛɂɯ)ÖÜÙÕÈÓɯÖÍɯ!ÈÚÐÊɯ

and Applied Scientific Research, Issue 2 (7), pp. 7128-7141. 

4.      Ammara Mubashir,  Abdul Raheman  and Bushra Zulfiqar, (2012) " Co-

Alignment among Corporate Strategy, Financial Structure and Firm Performance in 

Non-%ÐÕÈÕÊÐÈÓɯ2ÌÊÛÖÙɯÖÍɯ/ÈÒÐÚÛÈÕɂɯ)ÖÜÙÕÈÓɯÖÍɯ!ÈÚÐÊɯÈÕËɯ ××ÓÐÌËɯ2ÊÐÌÕÛÐÍÐÊɯ1ÌÚÌÈÙÊÏȮɯ

Issue 2 (7), pp. 7107-7114. 

5.      M. Khalid Sohail,  Abdul Raheman,  Ummara Noreen, Bashir Ahmed Fida 

and Bushra Zulfiqar, (2012) " Index Re-composition Effects: Comparison of Different 

,ÖËÌÓÚɂɯ)ÖÜÙÕÈÓɯÖÍɯ!ÈÚÐÊɯÈÕËɯ ××ÓÐÌËɯ2ÊÐÌÕÛÐÍÐÊɯ1ÌÚÌÈÙÊÏȮɯ(ÚÚÜÌɯƖȹƘȺȮɯ××ȭƗƖƝƘ-3301. 
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Mr. Ahmed Imran Hunjra  

1. S. A. Khan, S. A. Qureshi, and A. I. Hunjra,  Ɂ"1M Implementation: A 

Descriptive Study of the Service Industry in Pakistan.  World Applied Sciences 

Journal (ISI -Journal), Vol.30 (03), p, 355-361: February 2014. ISSN: 1818-4952. 

 

2. M. S. Ijaz, A. I. Hunjra , Z. Hameed, A. Maqbool and R. I. Azam. Assessing the 

Financial Failure Using Z -Score and Current Ratio: A Case of Sugar Sector 

Listed Companies of KSE. World Applied Sciences Journal (ISI -Journal), 

Vol.23 (06), p, 863-870: June 2013. ISSN: 1818-4952. 

 

3. E. U Hassan, F. Shahzeb, M. Shaheen, Q. Abbas, Z. Hameed, and A. I. Hunjra . 

Impact of Affect Heuristic, Fear and Anger on Decision Making of Individual 

Investor: A Conceptual Study. World Applied Sciences Journal (ISI -Journal), 

Vol.23 (04), p, 510-514: April 2013. ISSN: 1818-4952. 

 

4. L. Riaz, A. I. Hunjra, and R. I. Azam, Ɂ(Ô×ÈÊÛɯÖÍɯ×ÚàÊÏÖÓÖÎÐÊÈÓɯÍÈÊÛÖÙÚɯÖÕɯ

investment decision making mediating by risk perception: A conceptual 

ÚÛÜËàɂȭɯMiddle East Journal of Scientific Research  (ISI -Journal), Vol.12 (6), p, 

789-795: June 2012. ISSN: 1990-9233. 

 

5. S. Iqbal, K.U. Rehman, A. I. Hunjra,  Ɂ"ÖÕÚÜÔÌÙɯ(ÕÛÌÕÛÐÖÕɯÛÖɯ2ÏÖ×ɯ.ÕÓÐÕÌȯɯ

B2C E-"ÖÔÔÌÙÊÌɯÐÕɯ#ÌÝÌÓÖ×ÐÕÎɯ"ÖÜÕÛÙÐÌÚɂȭɯMiddle East Journal of Scientific 

Research (ISI -Journal), Vol.12 (4), p, 424-432: November 2012. ISSN: 1990-

9233.  

 

6. S. A. Qureshi, K.U. Rehman and A. I. Hunjra , Ɂ%actors Affecting Investment 

#ÌÊÐÚÐÖÕɯ,ÈÒÐÕÎɯÖÍɯ$ØÜÐÛàɯ%ÜÕËɯ,ÈÕÈÎÌÙÚɂȭɯWulfenia Journal (ISI -Journal 

Impact factor 0.269). Vol.19 (10), p, 280-291: October 2012. ISSN: 1561-882X. 
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Annexure 2: Detail Course Contents  

SCHEMES OF STUDY OF PhD (MANAGEMENT SCIE NCES) 

Compulsory Courses  

Course Code Course Title Credit Hours  

MGT-771 Management Thoughts and Philosophy  3 (3 ɬ 0) 

MGT-772 Advanced Research Techniques 3 (3 ɬ 0) 

MGT-773 Special Topics in Management Sciences 3 (3 ɬ 0) 

 

Elective Courses For PhD Programme 

MARKETING COURSES  

S. No Course  Code Course Title Credit Hours   

1. MKT -701 Marketing Research 3(3-0)  

2. MKT -703 Strategic Marketing Planning  3(3-0)  

3. MKT -707 Contemporary Issues in 

Marketing  

3(3-0)  

4. MKT -711 Theories and Practices in 

Marketing  

3(3-0)  

5. MKT -712 Business to Business Marketing 3(3-0)  

6 

67. 

MKT -713 

MKT -713 

Integrated Marketing  

Communications  

 

3(3-0) 

 

7 

7. 

MKY -714 

MKT -714 

Relationship Marketing, Theory 

and 

Practice 

 

3(3-0) 

 

 

FINANCE COURSES  

S. No Course  Code Course Title Credit Hours   

1. FIN-706 Monetary Theory and Policy  3(3-0)  

2 

2. 

FIN-707 

FIN-707 

Financial Modeling and Risk  

Analysis  

 

3(3-0) 

 

3. FIN-708 Financial Derivatives  3(3-0)  

4. FIN-709 Islamic Banking 3(3-0)  

5. FIN-710 Economic Analysis and Policies 3(3-0)  

6. FIN-711 Behavioral Finance 3(3-0)  

7. FIN-712 Financial Risk Management 3(3-0)  
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8. FIN-713 Advanced Corporate Finance 3(3-0)  

9. FIN-714 Research Paradigms in Finance 3(3-0)  

10. FIN-715 Stock Market Efficiency 3(3-0)  

11. FIN-716 Advances in International 

Finance 

3(3-0)  

12. FIN - 717 Financial Intermediation  3(3-0)  

 

HUMAN RESORUCE MANAGEMENT COURSES  

S. No Course  Code Course  Title Credit Hours   

1 

12. 

HRM -705 

HRM -705 

Learning & Management  

Development  

 

3(3-0) 

 

2 

2. 

HRM -708 

HRM -708 

Strategic Human Resource 

Management 

 

3(3-0) 

 

3. HRM -711 Performance Management 3(3-0)  

4 

4. 

HRM -713 

HRM -713 

Change   Management   and   

Human  

Resources 

 

3(3-0) 

 

5 

5. 

HRM -715 

HRM -715 

Contemporary    Issues    in    

Human  

Resource Management 

 

3(3-0) 

 

6. HRM -716 Research Issues in Human 

Resources 

3(3-0)  

7. HRM -717 Cross-Cultural Management  3(3-0)  

8. HRM -718 Career Management 3(3-0)  

9. HRM -719 Industrial Psychology  3(3-0)  
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Syllabus for MS (Management Science) Programme  

 

 MGT -771              Management Thoughts  and Philosophy                3(3-0) 

 

Introduction:  

The course would provide a comprehensive understanding of the origin and 

development of ideas in management. It would  trace  the  evolution  of  

management  thought  from  its  earl iest  days  to  the  present,  by  examining the 

backgrounds, ideas and influences of its major contributors. The course intends to 

help develop an understanding of how different management philosophies have 

developed over a period of time. This would be a chieved by studying the process 

through which different management thinkers had gone through while formulating 

their theories and thoughts. A look at the contributions and lives of classical 

management thinkers have already been covered in the previous courses, for this 

course focus would be given to some of the more recent thinkers/philosophers/gurus 

of management. 

 

Contents: 

Early Management Thought., A Prologue to the Past, A Cultural Framework, People, 

Management, and Organizations, Management Before Industrialization, 

Management in Early Civilizations, The Cultural Rebirth, The Industrial Revolution: 

Problems and Perspectives, Management Pioneers in the Early Factory. Robert 

Owen: The Search for a New Harmony, Charles Babbage: The Irascible Genius, 

Andr ew Ure: Pioneering in Management 

Education, Charles Dupin: Industrial Education in France, The Industrial Revolution 

in the United States, Industrial Growth and Systematic Management.  

The Scientific Management Era, The Advent of Scientific Management, Frederick 

Winslow Taylor: The Early Years, Taylor: The Peripatetic Philosopher, Spreading the 

Gospel of Efficiency, Carl Barth, H. L.  Gantt, The Gilbreths.,  Efficiency  through  

Organization:  Harrington  Emerson,  The  Human  Factor:  Preparing  the  Way, 

Personnel Management: A Dual Heritage, Psychology and the Individual, The 

"Democratization of the Workplace" The Emergence of the Management Process and 

Organization Theory. Henri Fayol: The Man and his Career. Bureaucracy: Max 

Weber. Scientific Management in Theory and Practice. The Social Person Era, The 

Hawthorne Studies. Human Relations, Leadership, and Motivation. The Search for 

Organization Integration. Mary P. Follett: The Political Philosopher. The Erudite 

Executive: Chester I. Barnard. People and Organizations. Organizations and People. 

Organizations: Structure and Design. Human Relations in Concept and Practice. The 
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Impact of Human Relations on Teaching and Practice. The  Modern Era.  

Organizational Behavior and  Organization Theory.  People and  Or ganizations. 

Science  and Systems in Management. The  Quest  for Science in Management. 

Systems and  Information. Obligations and Opportunities. Individuals and 

Organizations: Relating to Evolving Expectations, Management Opportunities in a 

Global arena. 

 

Books Recommended: 

1.    Management Theory by John Sheldrake, 2nd Revised Ed, Thomson Learning 

USA, 2002. 

2.    The Evolution of Management Thought by Daniel A. Wren and Arthur G. 

Bedeian, 6th Ed, John Wiley and 

Sons, 2009. 

3.    A History of Management Thought by Morgen Witzel, Routledge, 2011. 

4.    Management Thought by Jayanta K Nanda, Publisher Sarup & Sons, 2006. 

5.    Administrative Theories and Management Thought by R. K. Sapru, 2nd Ed. PHI 

Learning Pvt. Ltd., 2008. 

6.    Additional reading material  may also be provided to the class for discussions. 

 

MGT -772              Advanced Research  Techniques                             3(3-0) 

 

Introduction:  

This  course  will  develop  within  the  doctoral  students  an  institutive  feel  for  

management  science  research. 

Configuration of research techniques to the research purpose requires 

understanding various aspects of quantitative, qualitative and mixed method 

research so as to choose an appropriate research design. The course will provide new 

ideas for implementing various research methods and strategies of dealing with 

challenges of management science research. 

 

Contents: 

Research  paradigms,  purpose and  ethics.  Problem identification, Theoretical 

foundation, Variables types  and selection, hypothesis development. 

 

Quantitative Research. Experimental Design, pre-experimental design; one group 

posttest only and pretest posttest; true-experimental design: control group, Solomon 

4 group, factorial design; quasi experimental design: Interrupted Time -Series and 

Non-Equivalent Groups.   Survey research, survey design: sampling and 

instrumentation. Scale development: latent variable, Factor analysis, validity and 
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reliability. Data analysis: Structural Equation Modeling. Panel Data and time series 

analysis. Modeling: interpretive and mathematical.  

 

Qualitative Research, its  characteristics, Types  :  Ethnography,  Case Study,  

Phenomenology/ Narrative;  Data collection: Observation, interviews. Documents, 

Audio Visual material; Analysis: coding, generating  themes interconnecting themes; 

Findings and interpretation. Validating findings.  

 

Mixed Method Research: Sequential, Concurrent and Transformative Procedures. 

 

Books Recommended: 

1.    Tracy,   Sarah  J.  (2013)   Qualitative  Research  Methods:  Collecting  Evidence,  

Crafting  Analysis, Communicating Impact, Wiley -Blackwell  

2.    Bernard,  Harvey  Russell  Bernard  (2012)  Social  Research  Methods:  

Qualitative  and  Quantitative  

Approaches, 2nd Edition   SAGE Publications. 

3.    DeVellis, Robert F. (2012) Scale Development: Theory and Applications, SAGE 

Publications. 

4.    Creswell, J. W. (2003) Research Design: Qualitative, Quantitative, and Mixed 

Method Approaches 2nd  

Edition. SAGE. 

5.    Pidd, Michael (2009) Tools for Thinking: Modelling in Manageme nt Science, 

Wiley  

. 

MGT -773              Special Topics in Management Sciences               3(3-0) 

 

Introduction:  

Management Science is a diverse discipline with many interrelated sub-fields 

including Marketing, HR and Finance. While doctoral students wil l specialize in one 

of these sub-fields, they must have substantial understanding of concepts in the 

other two areas to fully comprehend the scope of this subject. Doctoral students have 

already studied the basics of each area during their BBA and MBA studies. This 

course will require them to revisit key  

concepts as explained by authors whose work targets a mature audience. The aim is 

to encourage students to develop independent and broad perspectives on major 

issues in the sub-fields of management science. 
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Delivery Mechanism:  

This course will involve a critical review of contemporary issues in the 3 areas of 

management science: Marketing, HR and Finance. Reading list consisting of books 

and articles from leading journals in each area will be developed by committee of 

PhD supervisors at UIMS. The reading list will be reviewed each time the course is 

offered again and will be modified/updated if necessary. Students will study the 

prescribed reading materials collaboratively and give class presentations. Course 

supervisor will moderate discussions and ensure correct understanding of the 

concepts pointing out inaccuracies and/or inconsistencies in comprehension. 

 

MKT -711              Theories and Practices  in Marketing                         3(3-0) 

 

Introduct ion:  

This course provides a survey of classic papers as well as recent theoretical advances 

in marketing. It covers the scope of marketing, and topics often considered under 

marketing theory (strategic marketing; sales, pricing, channel relationships, serv ices, 

relationship marketing and market orientation, branding, promotions & consumer 

behavior). 

 

Contents: 

Overview of marketing theory, Marketing: Philosophy or Function? Marketing 

Theory, A History of Historical Research in marketing, Marketing Ethics, T he 

Economics Basis, Psychological Basis and Sociological Basis of Marketing, Cultural 

Aspects of Marketing, Theories of marketing management & organization, 

Marketing Strategy, Theories of Retailing, The New Service Marketing, Theory in 

Social Marketing: Why do social marketing? The development of social marketing, 

Defining social marketing, Departures from commercial marketing, Segmentation in 

social marketing, The social marketing mix, Ethical challenges etc. 

Comprehensive review of Social theories such as, Socio-cultural Theory, Social 

psychological theories, Social learning theory, Social cognitive theory, Theories & 

Approaches of Consumer Behaviour,  Cognitive Consumer Behavior Models; Buyer 

!ÌÏÈÝÐÖÙɯ,ÖËÌÓȮɯ"ÖÕÚÜÔÌÙɀÚɯ#ÌÊÐÚÐÖÕɯ/ÙÖÊÌÚÚɯ,ÖËÌÓÚȮɯ2-O-R Model, Health Belief 

Model, Theory of Reasoned Action Model, Theory of Planned Behavior Model, 

Motivation -need-Models, etc. 

 

Books Recommended: 

1.    Hunt, Shelby D. (2003), Controversy in Marketing Theory: For Reason, Realism, 

Truth, and Objectivity.  

Armonk, NY: M. E. Sharpe. 
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2.    Hunt, Shelby D. (2002), Foundations of Marketing Theory: Toward a General 

Theory of Marketing. Armonk, NY: M. E. Sharpe  

3.    Sheth,  Jagdish  N.,  David M.  Gardner, and  Dennis E. Garrett  (1988),  

Marketing Theory:  Evolution and  

Evaluation. New York, NY: John Wiley and Sons. 

4.    Poundstone, William (1988), Labyrinths of Reason: Paradox, Puzzles, and the 

Frailty of Knowledge. New  

York, NY: Anchor Books.  

 

 

 

 

 

MKT -712              Business to Business Marketing                                3(3-0) 

 

Introduction:  

Business-to-Business (B2B) refers to commerce transactions between businesses, such 

as between a manufacturer and a wholesaler, or between a wholesaler and a retailer. 

The B2B market is comprised of organizations that, in some form, are involved in 

manufacturing, distribution or support of products and/or services sold or otherwise 

provided to other organizations. The amount of purchasing undertaken in B2B 

market easily dwarfs the total spending by consumers, and because of its size and 

complexity it draws the interest of millions of companies worldwide that market 

exclusively to business customers. This course aims to prepare marketers who 

understand the dynamics of B2B purchase decisions. 

 

Contents: 

Organizational Buying S tructure, Characteristics of Business Markets, Market 

Structure & Demand, Types of Buying Decisions & Decision Process, Supplier 

Development, System Buying/Selling, Buying Centres, Supplier Search & Selection, 

Proposal Solicitation, Supply Chain Management , Industry Classification System, 

Trends in B2B Buying, Productivity Improvement, Use of Technology, Electronic 

Commerce, Performance Review. Characteristics of B2B Buying, Business Buying 

Process, Stages in Business Buying Process, Major Types of Buying    Situations,    

Participants    and    Major    Influences    in    Industrial    Buying    Behavior,    Types    

of Purchasing/Procurement Process, Buyers Response, Product Specification, Value 

Analysis, Determinants of Buying Centre, Markets, Ethical Is sues. 

Models of Organizational Buying Behavior; Non -Task & Task related models, 

"ÖÔ×ÓÌßɯÔÜÓÛÐËÐÚÊÐ×ÓÐÕÈÙàɯ,ÖËÌÓÚɯÐȭÌȭɯ2ÏÌÛÏɯȹƕƝƛƗȺɯÔÖËÌÓȮɯ6ÌÉÚÛÌÙɯȫɯ6ÐÕËɀÚɯȹƕƝƛƖȺɯ
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Model, Hakansson (1982) Interaction Model: An Approach, and Interconnected 

Relationships in  a  Network, Relationship Management  &  Networks  & 

Relationship Portfolio Analysis.  

 

Books Recommended: 

1.    Diana Woodburn and Malcolm MacDonald,. (2011) Key Account Management: 

The definitive guide, 3rd  

Edition, John Wiley and Sons Ltd. 

2.    David Ford, Larse-Erik Gadde, Hakan Hakansson and Ivan Snehota., (2006) The 

Business Marketing Course: Managing in complex networks, 2nd Edition, John 

Wiley and Sons Ltd. 

3.    Daniel Michel, Peter Naudé, Robert Salle and Jean-Paul Valla., (2003) Business to 

Business Marketing, 3rd  

Edition, Palgrave Macmillan Publishers.  

4.    Michael J. Baker, and Susan J. Hart., (2008) The Marketing Book, 6th Edition, 

Butterworth -Heinemann 

Publishers. 

5.    Kristian Moller and David Wilson., (1995) Business Marketing: An interactio n 

and network perspective, Springer Science and Business Media LLC. 

 

 

 

 

 

 

MKT -713              Integrated Marketing Communication                     3(3-0) 

 

Introduction:  

This course is designed to explore the field of integrated marketing communications 

(IMC) with the specific goal of giving students the tools they need to understand 

how to create a value-based IMC program. The development of an integrated 

marketing communications program requires an understanding of the overall 

marketing process, how companies organize for advertising and other promotional 

functions, customer behavior, communications theory, and how to set goals, 

objectives and budgets. 

 

Contents: 

Marketing communication process and conceptual framework of IMC, Its role in 

enhancing brand equity, Planning, development and execution of IMC  program, 
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factors influencing the IMC program and  process, Advertising management, 

strategy and implementation, media strategies (broadcast, print and support media), 

digital marketing and e -communicatio ns, media planning and analysis, direct 

marketing, sales promotions, public relations, publicity and  sponsorship  marketing,  

personal  selling,  social   networking,   Internet  and   interactive  marketing,  the 

environmental influences on IMC programs,  including the impact of regulatory, 

social, and economic issues. 

 

Books Recommended: 

1.    Advertising and Promotion: An Integrated Marketing Communications 

Perspective by George Belch and 

Michael Belch (2011) 

2.    Integrated Marketing Communications by David Pickton, Amanda Broderick ɬ 

2nd edition Pearson 2005 

3.    Integrated Advertising, Promotion, and Marketing Communications 5th Edition 

by Kenneth E. Clow and 

Donald E. Baack 

 

 

MKT -714              Relationship Marketing: Theory and Practice           3(3-0) 

 

Introduction:  

Relational orientation in marketing revolutionized marketing and shifted businesses 

from transactional marketing to relationship based  marketing approach. 

Relationship marketing (RM) is  as  old as the  history of  transaction; however its 

mechanisms are modern. This course aimed at developing deep insights of 

relationship marketing in students. It will start from the history of RM go through 

various evolutionary stages of developments in RM and end at the modern practices 

in RM. 

 

Contents: 

Emergence of a relational approach to marketing, its origins and history, RM themes 

including the emergence of this approach within channel marketing, services 

marketing and business-to-business/industrial marketing; motivations for the 

development  of relational approaches to marketing; conceptual approaches to 

understanding how relationships develop over time, including life -cycle and more 

dynamic models. The emergence of a network approach to marketing, Supply chain 

relationships, Relationship mechanics in various industries ( Banking, airlines, 

hospitality, health), Relationship Marketing management: relationship success 
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variables including trust, commitment, and shared values; social and cultural 

dimensions to relationships in marketing. Strategi c aspects of relationship approach 

to marketing: relationships as a source and context for learning and innovation; 

collaborative and  competitive networks; relationship marketing strategy;  and  

customer relationship  management,  customer retention and loyalty, consumer 

experience modeling, C2C exchanges and relationships. 

 

Books Recommended: 

1.    Relationship Marketing-View From the Top and What It Really Takes To Get 

There: Network Marketing Guide to Massive success by Steve Thompson (2013) 

2.    Relationship marketing: a  consumer  experience approach  by  Steve  Baron,  

Tony Conway and  Gary Warnaby 1st edition (2010) 

3.    Relationship Marketing: Theory and Practice by Francis A Buttle (1996) 

 

HRM -716    Research  Issues in Human  Resources                 3(3-0) 

 

Introduction  

This course focuses on current research issues in human resources (HR) field. It will 

require students to apply the knowledge gained in the HR Field Survey seminar in 

examining the emerging research issues in the field. Students will perform in -depth 

and critical analyses of relevant journal articles and book chapters, and develop their 

ability to assess research design, methodology, interpretation, and overall 

contributions to the field. The objective of this seminar is to enabl e students to gain a 

rich and deep understanding of the pressing issues and topics that pre- dominate the 

current HR literatures from which they might build their own program of research.  

 

Contents  

The course will focus on the issues, problems and possible solutions covering Unions 

and employee representation issues, Collective bargaining and conflict resolution in 

private and public sectors, Equality and equity at work, Working time and work -life 

balance issues, Non-standard work, vulnerable workers and fl exibility issues, High 

Performance  Work  Systems,  Comparative  industrial  relations,  Productivity and  

training  issues  in  unionized environments, Disadvantaged groups and dignity at 

work, Arbitration, mediation and other third party dispute resoluti on measures, 

Bargaining Structure, Occupational health and safety and wellness issues. 

 

Books Recommended: 
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1.    Blyton, P. (2011). Working time, work-life balance and inequality. In Blyton, P., 

Heery, E. & Turnbull, P. (Eds.) Reassessing the Employment Relationship: 299-317. 

Hampshire, UK: Palgrave Macmillan.  

2.    Godard, J. (2008). Union formation. In Blyton, P., Bacon, N., Fiorito, J. & Heery, 

E. (Eds.), The Sage 

Handbook of Industrial Relations (pp. 377 -405). Los Angeles: Sage 

3.    Relevant books, cases and journal articles 

 

 

 

 

HRM -717              Cross-Cultural Management                                     3(3-0) 

 

Introduction  

The focus for discussion and analysis in this course is on processes of strategic 

decision-making across a range of international and cross-cultural management 

contexts. The course would explore the significance of culture in 

strategic decisions related to processes of human resource management (HRM) and 

marketing communications, encompassing elements of risk management, ethics, and 

the management of diversity, using case studies drawn from a range of international 

management contexts across Asia, Europe, Africa and the Americas. 

 

Contents  

Introduction to course, Culture and communication, Understanding another culture, 

The role of language, Cultural 

values,    Intercultural   communications,   Non -verbal   communication,   

Establishing   cross-cultural   business relationships,  Communication  and  conflict  

resolution  within  multi -cultural  teams,  Intercultural  negotiation s, Cultural 

dynamics in international organizations, Legal and Government considerations, 

Business structures and corporate culture, Cross cultural transitions 

 

Books Recommended: 

1.    Richard Mead  and  Tim  G Andrews (2009)  International Management: Culture 

and  Beyond,  Fourth Edition, Chichester UK: John Wiley & Sons. 

2.    Bell, NA (ed.) 2012, IBS220 Cross-Cultural Management: Book of Case Studies, 

University of the  

Sunshine Coast. 

3.    Relevant articles and cases 
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HRM -718              Career Management                                                   3(3-0) 

 

Introduction  

This course is designed to help students understand themselves and their careers, to 

develop the skills necessary to manage their careers effectively and to act as a 

mentor or hum an resource manager helping other workers develop their own 

careers. In career management the focus will be on many but important and essential 

views on careers and career management. It will provide a vehicle for individuals to 

direct their careers successfully over the lifecycle.  

 

Contents  

Introduction to the Study of Careers,   Career Contexts and Stages: The Traditional 

Perspectives on Careers, Contemporary Perspectives on Careers, Model of Career 

Management, Applications of a Career Management Model, Developing Career 

Strategies and their types, Occupational and Organizational Choice and related 

theories, The Early Career Stage: Establishment and Achievement, The Middle and 

Late Career Stages: Career Challenges for Seasoned Employees, Job Stress and 

Careers, The Intersection of Work and Family Roles: Implications for Career 

Management, Managing Diversity, Entrepreneurial Careers, The Role of Strategic 

Human Resource Management Systems in Career Management, Effectiveness of 

career management and its future. 

 

Books Recommended: 

1.    Strategic Career Management by Jane Yarnall, 2nd Edition Elsevier 2012. 

2.   Career Management by Jeffrey H. Greenhaus, Gerard A. Callanan and Veronica 

M. Godshalk Fourth Edition Sage Publications 2010. 

3.   Career management Secrets by Carolyn Boys 1st edition 2010. 

 

 

HRM ɬ 719           Industrial Psychology                                             3(3, 0) 

 

Introduction  

This course will introduce methods, practice, research, and theories of Industrial and 

Organizational (or  I/O) Psychology. I/O psychology is a subfield of psychology 

concerned with various aspects of people in the workplace, including employee 

productivity and well -ÉÌÐÕÎȭɯ 3ÏÌɯ Ɂ(ÕËÜÚÛÙÐÈÓɂɯ ×ÈÙÛɯ ËÌÈÓÚɯ ÞÐÛÏɯ ÏÜÔÈÕɯ ÙÌÚÖÜÙÊÌɯ

functions such as analyzing jobs, appraising employee performance, selecting, 
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×ÓÈÊÐÕÎȮɯÈÕËɯÛÙÈÐÕÐÕÎɯÌÔ×ÓÖàÌÌÚȭɯ3ÏÌɯɁ.ÙÎÈÕÐáÈÛÐÖÕÈÓɂɯ×ÈÙÛɯÐÚɯÊÖÕÊÌÙÕÌËɯÞÐÛÏɯÛÏÌɯ

social and psychological aspects of work, including employee attitudes, behavior,  

emotions, health & safety, motivation, leadership, etc. The course will focus on state-

of-the-art theoretical and methodological approaches in IO Psychology. Most recent 

research and theories on some of the most important subjects of the field like 

ɁÊÙÐÛÌÙÐÈɯ ËÌÍÐÕÐÛÐÖÕɂȮɯ ÚÊÐÌÕÛÐÍÐÊɯ ÉÈÚÌÚɯ ÖÍɯ ×ÌÙÚÖÕÕÌÓɯ ËÌÊÐÚÐÖÕÚ and industrial 

development will be discussed. Both real-world applications and research will be 

emphasized throughout the course. 

 

Contents  

Work psychology; Assessing people at work; Selection and assessment; Employment 

relationships; The nature of research in organizations; Individual differences; 

Emotions at work; Personality at work; Work ɬlife balance; Well- 

being at  work,  Impact of technology; Perception, attitudes and discrimination; 

Theories and  Perspectives on Motivation; Learning at work; Workin g in teams and 

groups; Leadership; Organisational change and development; Decision-Making in 

Organizations: framing problems, interpersonal, organisational and group decisions; 

Communication in organizations; Image theory; Power, Politics and Organizationa l 

Justice and Ethical issues etc. 

 

Books 

1.    John Arnold, Ray Randall, Fiona Patterson, Joanne Silvester, Ivan Robertson, 

Cary Cooper, Bernard Burnes, Don Harris, Carolyn Axtell, Deanne Den Hartog, 

(2010), Work Psychology, 5th Edition, Pearson Publishing . 

2.    Melanie Ashleigh and Angela Mansi, (2012), The Psychology of People in 

Organisations, Pearson 

Publishing.  

3.    Lee Roy Beach and Terry Conolly, (2005), The psychology of Decision-Making: 

People in organizations, 2nd Edition, Sage Publications Inc. 

4.    Ronald Riggio, (2012), Introduction to Industrial and Organizational Psychology, 

International Edition, 6th Ed., Pearson Publishing.  

5.    Ricky W. Griffin and Gregory Moorhead, (2012), Organizational Behavior: 

Managing People and Organizations, 11th Edition, Michael Schenk Publishing.  
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FIN -706  MONETARY THEORY AND POLICY   3(3-0) 

 

Introduction:  

This course is broadly divided into two parts.  The First part deals with the monetary 

theory whilst the second part with the conduct of monetary policy.   The course 

commences with the definition of the money and moves on in depth analysis of 

demand for money and will look into the historical development of different 

theories of demand for money and also study the implications of uncertainty.  Soon 

after demand for money, topics such as term structure of interest rate, the efficient 

market hypothesis, and imperfect information and its implications will be discussed. 

Before embarking on the issues and effectiveness of monetary policy we will study 

the role of money in static and dynamic economies. Objective of the course includes 

Á Enable students to critically examine the functions and implications of fiat 

money.  

Á Enable students to critically evaluate the various developments in the theory 

of demand for money  with special emphasis on the implications of 

uncertainty.  

Á Enable students to introduce money in overlapping generation and growth 

models and study the implications  

Á Enable students to pick the recent debate on the issues and conduct of 

monetary policy in g eneral and an economic role of government in particular 

while solving short -run and long -run economic models involving adaptive 

and rational expectations.  

 

Course Contents: 

Introduction and Development of Monetary Mechanism, Definition, Functions and 

Measurement of Money; Demand and Supply of Money M1, M2, M3, etc.Role of 

Money in the Economy, Debate on neutrality and non -neutrality of Money. Classical 

Dichotomy and Keynesian Integration of Nominal and Real Sectors. Role of Money 

in the IS-LM Framework. Mo ney in Aggregate Demand & Aggregate Supply, 

Employment and Prices., Quantity Theory of Money, Transaction Theories of 
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Demand for Money. Portfolio Theories of Demand for Money. Baumol ɬ Tobin 

,ÖËÌÓɯÖÍɯ"ÈÚÏɯ,ÈÕÈÎÌÔÌÕÛȭɯ%ÙÐÌËÔÈÕɀÚɯ1ÌÚÛÈÛÌÔÌÕÛɯÖÍɯ0ÜÈÕÛÐÛàɯ3ÏÌÖry of Money. 

The Money Supply Process, Monetary Base, Keynesian Liquidity Preference 

%ÙÈÔÌÞÖÙÒȮɯ %ÙÐÌËÔÈÕɀÚɯ ,ÖËÌÙÕɯ 0ÜÈÕÛÐÛàɯ 3ÏÌÖÙàɯ ÖÍɯ ,ÖÕÌàȭɯ ,ÜÓÛÐ×ÓÌɯ #Ì×ÖÚÐÛɯ

Creation: Introducing the Money Supply Process. Determinants of the Money 

Supply: Understanding Mov ements in the Monetary Base, Money Multiplier. 

Velocity of Money and its variability. Rate of Interest, Risk and Term Structure of 

Interest Rate, Determination of rate of Interest, Risk Structure of Interest Rate, Term 

Structure of Interest Rate. The Conduct of Monetary Policy:, Structure and Functions 

of Central Bank. Monetary Base. The Conduct of Monetary Policy: Goals and 

Targets. Major Tools of Monetary Policy. Required Reserve Ratio, Discount Window 

Loans and Open Market Operation, Financial Intermedia teries. Monetization of 

Public Debt. Infectiveness of Stabilization Policies.  

Money and Inflation. The Philips Curve and Accelerating Inflation, Inflation in 

Pakistan. Sources of Inflation in Pakistan. Policies to Combat Inflation in Pakistan. 

Monetary Policy in International Framework. Money in Growth Models, Current 

Issues in Monetary and Financial Sector Reforms. Conduct of Monetary Policy in 

Fixed and Flexible Exchange Rates. Perfect Mobility of Capital and Money Control, 

Effectiveness of Policy. Exchange Rate and Balance of Payment. 

Books Recommended: 

1. Goodhart, C.A.E. Money, Information and Uncertainty) 2nd edition. . (Mcmillan, 

1989 

2. Laidler, D.E.W. The Demand for Money: Theories and Evidence, 4th edition. 

3. Mishkin, F.S. The Economics of Money, Banking and Financial Markets. 5th edition,  

(Harper Collins, 1996)  

1. Scarth, W.M. Macroeconomics: An Introduction to Advanced Methods. 2nd edition  

(Dryden 1999)  
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FIN -707 Financial Modeling and Risk Analysis  3(3-0) 

 

Introduction:  

This course intends to introduce Financial Analysts to advanced quantitative model 

building skills for model building and risk analysis. The course provides hands -on 

experience in the development of spreadsheet simulation and forecasting models for 

applications in valuation, ca pital budgeting, interest rate, risk immunization, 

mergers and acquisitions, option pricing and portfolio management. Objective of the 

course includes 

 

Á To develop analytical skills in modeling and decision making with emphasis 

on financial applications inv olving uncertainty.  

Á To introduce analytical financial models used in the spreadsheet 

environment.  

Á To critically assess the financial models studied and become aware of recent 

developments. 

Á To explore how decision support systems help managers effectively deal with 

difficult/risky decisions.  

 

Course Contents: 

Financial Statements Modeling, Methods of Financial Data Display, Data Tables in 

spreadsheets, Sensitivity Analysis; Input Distribution, Correlated Variables & Data 

Convergence, Forecasting Models, Fitting observed data, eliciting expert opinions, 

Random Walk Model, without and with adjustments, Problems of Collinearity and 

Auto -regression, Options Prices, Historical Volatility, Growth Rates, 

ANOVA/ANCOVA Matrices, Nonparametric Tests for both collineari ty and auto-

regression, Interest Rate Risk Immunization, 

 

Books Recommended: 
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1. Constantin Zopounidis, New Operational Approaches for Financial 

Modelling (Contributions to Management Science) , 1997.  

2. Abdol S. Soofi and Liangyue Cao,  Financial Modelling in Python by Shayne 

Fletcher ,Christopher Gardner  Modelling and Forecasting Financial Data: 

Techniques of Nonlinear Dynamics,  (Mar 1, 2002). 

3. Bryan Kefford, Financial Modelling for Business Decisions , 1995 

 

 

FIN -708                        FINANCIAL DERIVATIVES                     3(3 -0) 

 

Introduction:  

This course presents and analyzes derivatives, such as forwards, futures, swaps, and 

options. These instruments have become extremely popular investment tools over 

the past 30 years, as they allow one to tailor the amount and kind of risk one takes, 

be it risk associated with changes in interest rates, exchange rates, stock prices, 

commodity pric es, inflation, etc. They are used by institutions as well as investors, 

sometimes to hedge (reduce) unwanted risks, sometimes to take on additional risk 

motivated by views regarding future market movements.  Objective of the course 

includes. 

 

Á Defines the main kind of derivatives, shows how they are used to achieve 

various hedging and speculating objectives 

Á Introduces a framework for pricing derivatives, and studies several 

applications of derivative -pricing techniques outside derivative markets.  

Á Further applications: real options, corporate securities. 

 

Course Contents: 

Introduction:  What are derivatives? The main types of derivatives, Derivatives 

markets, Reasons for trading derivatives, Derivative pricing Forwards and Futures : 

The market for forward and f utures, Marking to market and margins, Valuing 

http://www.amazon.com/Operational-Approaches-Financial-Contributions-Management/dp/3790810436/ref=sr_1_12?ie=UTF8&s=books&qid=1246332131&sr=1-12
http://www.amazon.com/Operational-Approaches-Financial-Contributions-Management/dp/3790810436/ref=sr_1_12?ie=UTF8&s=books&qid=1246332131&sr=1-12
http://www.amazon.com/Shayne-Fletcher/e/B002A56JS0/ref=ntt_athr_dp_pel_1
http://www.amazon.com/Shayne-Fletcher/e/B002A56JS0/ref=ntt_athr_dp_pel_1
http://www.amazon.com/exec/obidos/search-handle-url/ref=ntt_athr_dp_sr_2?%5Fencoding=UTF8&search-type=ss&index=books&field-author=Christopher%20Gardner
http://www.amazon.com/Modelling-Forecasting-Financial-Data-Computational/dp/0792376803/ref=sr_1_17?ie=UTF8&s=books&qid=1246332426&sr=1-17
http://www.amazon.com/Modelling-Forecasting-Financial-Data-Computational/dp/0792376803/ref=sr_1_17?ie=UTF8&s=books&qid=1246332426&sr=1-17
http://www.amazon.com/Financial-Modelling-Business-Decisions-Skills/dp/0749416351/ref=sr_1_32?ie=UTF8&s=books&qid=1246332536&sr=1-32
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forward contracts and the forward price, The futures price, Forward rate agreements 

and the Eurodollar futures  Swaps: The market for swaps, Valuation of swaps 

contracts Options: The market for options, Option payoffs, Factors affecting option 

prices, No-arbitrage restrictions; the put -call parity, Early exercise of American 

options  Binomial Trees: The binomial model, Valuation of European options, 

Valuation of American options, Valuation of general derivatives,  Dividends and 

other generalizations, Options on futures  The Black-Scholes Formula: The Black-

Scholes model, Derivations of the Black-Scholes formula, Volatility estimation and 

implied volatility, Empirical evidence: volatility smirk and smile  Hedging and the 

Ɂ&ÙÌÌÒÚɂȯ The basic principle: delta-hedging, Delta-hedging with forwards, Asset 

mismatch, maturity mismatch, basis risk, and minimum -variance hedging, Delta-

hedging with futures: tailing the hedge, Delta -Gamma hedging using options, Vega 

and Rho hedging. 

Books Recommended: 

 

1. PJ Hunt, Joan Kennedy, Financial Derivatives in Theory and Practice:; Edition  

John Wiley, 2000. 

2. Robert J Schwartz; Derivatives Handbook: Risk Management and Control;; 

Wiley Series in Finance, Edition 2000 

3. Satyajit Das, Risk Management and Financial Derivatives: Edition 2000. 

4. John C Hull, Options, Futures, and Other Derivatives; Edition 2001. 

 

FIN -711               Behavioral Finance                      3(3-0) 

 

Introduction:  

Traditional finance seeks to understand financial markets assuming that investors 

ÈÙÌɯɁÙÈÛÐÖÕÈÓȭɂɯ1ÈÛÐÖÕÈÓÐÛàɯÔÌÈÕÚɯÛÏÈÛɯÐÕÝÌÚÛÖÙÚɯÊÈÕɯÈÊÊÌÚÚɯÛÖɯÈÕËɯÏÈÝÌɯÛÏÌɯÈÉÐÓÐÛàɯÛÖɯ

process information correctly and that competition between investors ensures that 

securities are correctly priced to reflect all available informa tion. That is, the market 

is efficient. However, recent studies suggest that markets are not efficient and that 

investors are not fully rational. For example, particular trading strategies based on 

past information such as past returns and accounting infor mation are able to 
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outperform the markets. In addition, studies find that investors are committed to 

certain heuristic -based biases and are frame dependent such as overconfidence, 

optimism, self -attribution, loss aversion, anchoring, availability, ambiguit y aversion, 

hindsight, flaming, etc. Behavioral biases combined with limits to arbitrage may 

result in securities not to be correctly priced. Behavioral finance examines how 

ÐÕËÐÝÐËÜÈÓÚɀɯÈÛÛÐÛÜËÌÚɯÈÕËɯÉÌÏÈÝÐÖÙɯÈÍÍÌÊÛɯÛÏÌÐÙɯÍÐÕÈÕÊÐÈÓɯËÌÊÐÚÐÖÕÚɯÈÕËɯÍÐÕÈÕÊÐÈÓ 

markets. In particular, behavioral finance uses psychological evidence to model 

investor behavior in order to get a better understanding of the financial markets. In 

this course, the emphasis is on the role of heuristic-driven biases on the market 

ineffic iency and how to train yourself to be more objective, patient, humble, and 

disciplined so that you can become a more successful investors. Objectives of the 

course include. 

 

Á To identify key assumption differences between traditional finance and   

behavioral finance frameworks.  

Á To understand key psychological biases that affect decision making process 

Á To apply psychology research findings into finance anomalies  

Course Contents: 

Introduction, Overview of efficient market hypothesis (EMH), Challenges to EMH, 

Behavioral finance, Limits of arbitrage, The law of one price, Arbitrage costs and 

risks Cases for limits to arbitrage, Other factors affecting limits to arbitrage, A model 

for noise trader risk, Psychological foundations, Heuristic -based biases (Biases of 

judgment) Representativeness heuristics, Availability biases, Anchoring, 

Overconfidence, Over-optimism Conservatism bias, Confirmation bias, Cognitive 

dissonance, Narrow Framing, Prospect theory, Loss aversion, Ambiguity aversion, 

Equity premium puzzle, Vo latility puzzle,  Predictability puzzle, The cross -sectional 

of stock returns, The long-term reversals, The Size premium, The predictive power 

of scaled-price ratios, Momentum, Post-earnings drifts,  Dividend initiations and 

omissions, Repurchases, IPOs and SEOs, Accruals, Capital investments, Closed-end 

funds and co-movement, Closed-end fund discounts, Closed-end fund co-

movement, Investor behavior Insufficient diversification, Naïve diversification, 

Excess trading, The buying and selling decisions, Feeling and stock returns, Weather 

and stock returns. 
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Books Recommended: 

1. Michael M.Pompian, Behavioral Finance and Wealth Management: How 

to Build Optimal Portfolios That Account for Investor Biases (Wiley 

Finance), 2007. 

2. Andrei Shleifer, Inefficient Markets: An  Introduction to Behavioral 

Finance (Clarendon Lectures in Economics), 2008. 

3. Hersh Shefrin, Beyond Greed and Fear: Understanding Behavioral Finance 

and the Psychology of Investing (Financial Management Association 

Survey and Synthesis Series), 2007. 

 

FIN -712  Financial Risk Management   3(3-0) 

 

Introduction:  

The recent financial crisis has radically altered the global financial world. The cause 

of the crisis and how to tackle its effects will be the heated subject for the coming 

months and years. Irrespective of the conclusions, how risks were managed and the 

future role of risk professionals will be a prominent part in the debate. Given the 

rapid evolution of the discipli ne of financial risk management, risk professionals 

must be prepared to deal with the challenges in the marketplace. FRM course is 

designed to enhance expertise in risk management. Passing FRM course makes a 

candidate not only be recognized as qualified ri sk manager but also be connected to 

a most established network of risk professionals in the world.  Objective of the 

course includes 

Á Studying principles and practice of risk financing, including reinsurance. It 

focuses on financial decision making about the management of risk by 

corporations. 

Á The course offers an integrated approach to corporate risk financing by 

combining concepts and tools from the insurance and financial risk 

management disciplines. 

Á To enable students to understand of how funds are raised by a company and 

how they are allocated, as in all financial decisions, the objective is to create 

value. 

http://www.amazon.com/Hersh-Shefrin/e/B001HCZZLE/ref=ntt_athr_dp_pel_1
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Á To understand the developments in the area of catastrophic event risks faced 

by corporations and its hedging mechanism provided by insurance industr y 

and capital markets. 

 

Course Contents: 

Corporate Finance and Risk management Decisions, Strategic Hedging. 1, Strategic 

Hedging. 2, Corporate Risk Management Strategy. 1, Corporate Risk Management 

Strategy. 2, Adding value by Post-Loss Financing, Post-Loss Financing 1., Post-Loss 

Financi9ng 2: Liquidity and Debt Restructuring, Contingency Financing. 1,  

Contingency Financing. 2, Hybrid Debt and Structured Finance. 1, Hybrid Debt and 

Structured Finance. 2, the A.R.T of Corporate Finance. 1,The A.R.T of Corporate 

Finance. 2, Corporate Risk Management and Insurable Risks, The Evolving market 

for Catastrophic Event Risks. 

Books Recommended: 

1. Doherty N.A., Integrated Risk Management: Techniques and Strategies for 

Reducing Risk, McGraw-Hill; 2000. 

2. Michel Crouhy , Risk Management, 2005. 

3. Anthony Saunders. Financial Institutions Management + S&P + Enron Power 

Web   

4. David, Financial Risk Management with Bayesian Estimation of GARCH 

Models Theory and Applications, 2003.  

 

  

http://www.amazon.com/Risk-Management-Michel-Crouhy/dp/0071357319/ref=cm_lmf_tit_6
http://www.amazon.com/Financial-Institutions-Management-Enron-PowerWeb/dp/0072835753/ref=cm_lmf_tit_10
http://www.amazon.com/Financial-Institutions-Management-Enron-PowerWeb/dp/0072835753/ref=cm_lmf_tit_10
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Annexure 3: FACULTY SURVEY 

The faculty looks quite content with the department except for  the clarity about 

promotion process and their prospects for advancement. The survey revealed the 

ÍÖÓÓÖÞÐÕÎɯÉÌÚÛɯÍÈÊÛÖÙÚɯÛÏÈÛɯÈÙÌɯÙÌÚ×ÖÕÚÐÉÓÌɯÍÖÙɯÌÕÏÈÕÊÐÕÎɯÍÈÊÜÓÛàɀÚɯÔÖÛÐÝÈÛÐÖÕɯÈÕËɯÑÖÉɯ

satisfaction: 

¶ Good environment for research as research is compulsory part of curriculum  

¶ Good administrative support  

¶ %ÜÓÓɯÚÜ××ÖÙÛɯÍÙÖÔɯÏÐÎÏÌÙɯÈÜÛÏÖÙÐÛàɯÐÕɯÈÓÓɯÔÈÛÛÌÙÚɯÙÌÎÈÙËÐÕÎɯÍÈÊÜÓÛàɀÚɯÍÜÙÛÏÌÙɯ

education, working hours etc.  

3ÏÌɯÚÜÙÝÌàɯÈÓÚÖɯÉÙÖÜÎÏÛɯÐÕɯÛÖɯÓÐÎÏÛɯÛÏÌɯÍÈÊÛÖÙÚɯÛÏÈÛɯÊÈÕɯÐÔ×ÙÖÝÌɯÍÈÊÜÓÛàɀÚɯÔÖÛÐÝÈÛÐÖÕɯ

and job satisfaction. They are: 

¶ Improvement in classroom conditions  

¶ Funding to faculty members, by the institute, for higher studies  

¶ At least two weeks summer vacations 

¶ Well equipped computing lab and library  

The detailed results of the survey (proforma -5) are shown on the graph below. 

The analysis is done on a scale of 5: Very Satisfied, Satisfied, Uncertain, Dissatisfied, 

and Very Dissatisfied.  

 

 

 

 

 

 

 

 



93 

 

 

 

 



94 

 

  

 

  

 

 

 

 

Annexure 4: Faculty Resume 

 

Proforma - 9 

Name Dr. Rauf -i -Azam 

Personal House No. 496, Street No. 24, Phase-3, Bahria 

Town, Islamabad 

Ph.: +92 (321) 5177496      e-mail: rauf@uaar.edu.pk 

Experience Oct 2005 

to Date      

Director  University Institute of 

Management                   

Sciences, PMAS-Arid 

Agriculture Univers ity 

Rawalpindi.  

Jan 2003 

to  

Sep 2005 

Associate 

Dean 

Iqra University, 

Islamabad Campus 

Sep 2000 

to  

Dec 

2002 

Assistant 

Professor 

COMSATS Institute of 

Information Technology, 

Islamabad. 

Apr 

1998 to  

Sep 2000 

Assistant 

Professor 

Hamdard University, 

Isamabad Campus 

Jan 

19991 to 

Mar 

Mathematics 

Teacher 

Beonhouse School 

System, Rawalpindi 

mailto:rauf@uaar.edu.pk


95 

 

1994 

Honors and 

Awards  
S&T Scholarship for PhD from abroad (Japan) 

Membership  Academy of Strategic Management 

Human Resource Development Network, Pakistan  

Graduate 

Students  

Post Docs  

Undergraduate  

Students  

Honour Students  

Research Students (Management Sciences) 

produced and currently under supervision:  

PhDs Produced = 01,     PhDs in Process = 02, 

MS Produced = 05,        MS in Process = 03 

Service Activity  ¶ Member Academic Council (PMAS-AAUR)  

¶ Member Advanced Studies and Research 

Board (PMAS-AAUR)  

¶ Member University Discipline Committee 

(PMAS-AAUR)  

¶ Member University Unfair Means Control 

Committee (PMAS-AAUR)  

¶ Member Selection Board (Subject Specialist 

Management Sciences) International Islamic 

University, Islamabad  

Brief Statement 

of Research 

Interest 

¶ Linear Programming  

¶ Management 

¶ Operations Management 

¶ Education  

Publications Refereed Journals 

1. Saad Mahmood, Saman Attiq  and Rauf I 

 áÈÔɯ Ɂ,ÖÛÐÝÈÛÐÖÕÈÓɯ -ÌÌËÚȮɯ "ÖÙÌ-Self -

Evaluations and their link with Job 

Satisfaction: Evidence from Telecom Sector 

ÖÍɯ/ÈÒÐÚÛÈÕɂȮɯ/ÈÒÐÚÛÈÕɯ)ÖÜÙÕÈÓɯÖÍɯ"ÖÔÔÌÙÊÌɯ

and Social Sciences, Vol. 8, No. 1, pp. 149-

169, 2014. 



96 

 

2. Muhammad Shahzad Ijaz, Ahmed Imran 

Hunjra, Zahid Hameed, Adnan Maqbool 

and RÈÜÍɯ(ɯ áÈÔȮɯɁ ÚÚÌÚÚÐÕÎɯÛÏÌɯ%ÐÕÈÕÊÐÈÓɯ

Failure Using Z -Score and Current Ratio: A 

Case of Sugar Sector Listed Companies of 

*ÈÙÈÊÏÐɯ2ÛÖÊÒɯ$ßÊÏÈÕÎÌɂȮɯ6ÖÙÓËɯ ××ÓÐÌËɯ

Sciences Journal, Vol. 23, No. 6, pp. 863-870, 

2013. 

3. Lubna Riaz, Ahmed Imran Hunjra and 

Rauf I AáÈÔȮɯ ɂ(Ô×ÈÊÛɯ ÖÍɯ /ÚàÊÏÖÓÖÎÐÊÈÓɯ

Factors on Investment Decision Making 

Mediating by Risk Perception: A 

"ÖÕÊÌ×ÛÜÈÓɯ2ÛÜËàɂȮɯ,ÐËËÓÌ-East Journal of 

Scientific Research, No. 12 (6), pp 789 ɬ 795, 

2012. 

4. Javed Mahmood Jasra, Rauf I Azam and 

,ÜÏÈÔÔÈËɯ  ÚÐÍɯ *ÏÈÕɯ Ɂ(Ô×Èct of 

Macroeconomic Variables on Stock Prices: 

(ÕËÜÚÛÙàɯ+ÌÝÌÓɯ ÕÈÓàÚÐÚɂȮɯ ÊÛÜÈÓɯ/ÙÖÉÓÌÔÚɯ

of Economics, No. 8 (134), pp. 403 ɬ 412, 

2012 

5. Saman Attiq and Rauf I Azam "How 

Individual Social Values Stimulate 

"ÖÕÚÜÔÌÙɀÚɯ /ÜÙÊÏÈÚÌɯ #ÌÊÐÚÐÖÕɯ

Involvement and Compuls ive Buying 

!ÌÏÈÝÐÖÙɂȮɯ ÊÛÜÈÓɯ/ÙÖÉÓÌÔÚɯÖÍɯ$ÊÖÕÖÔÐÊÚȮ 

No. 7 (133), pp. 300 ɬ 308, 2012.  

6. I. Hunjra, Rauf I Azam, A. A. Humayoun, 

Ɂ"ÈÜÚÌɯ1ÌÓÈÛÌËɯ,ÈÙÒÌÛÐÕÎɯÈÕËɯÐÛÚɯ(Ô×ÈÊÛɯ

on Sales: Mediating by Brand Loyalty and 

"ÖÕÚÜÔÌÙɯ /ÜÙÊÏÈÚÌɯ (ÕÛÌÕÛÐÖÕɂȭɯ  ÊÛÜÈÓɯ

Problems of Economics (ISI-Journal Impact 

factor 0.003). Vol.131 (05), p, 468-476: May, 
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2012. ISSN: 1933-6788. 

7. Rauf I Azam, Iram Batool, Rabia Imran, 

Muhammad Irfan Chani, Ahmed Imran 

Hunjra and Javed Mahmood Jasra 

Ɂ%ÐÕÈÕÊÐÈÓɯ"ÙÐÚÌÚɯÈÕËɯ$ÊÖÕÖÔÐÊɯ&ÙÖÞÛÏɯÐÕɯ

Pakistan: A 3ÐÔÌɯ2ÌÙÐÌÚɯ ÕÈÓàÚÐÚɂȮɯ,ÐËËÓÌ-

East Journal of Scientific Research, 9(3), pp. 

425 ɬ 430, 2011. 

8. H. Ahmad Mushtaq, Ahmed Imran Hunjra, 

Ghulam Shabbir Khan Niazi,  Kashif -Ur -

1ÌÏÔÈÕɯ ÈÕËɯ 1ÈÜÍɯ (ɯ  áÈÔȮɯ Ɂ/ÓÈÕÕÌËɯ

Behaviour Entrepreneurship and Intention 

to Create a New Venture Among Young 

&ÙÈËÜÈÛÌÚɂȮɯ ,ÈÕÈÎÌÔÌÕÛɯ ȫɯ ,ÈÙÒÌÛÐÕÎȯɯ

Challenges for the Knowledge Society, Vol. 

6, No. 3, pp. 437 ɬ 456, 2011. 

9. J. M. Jasra, M.A. Khan, A. I. Hunjra, R. 

Aziz, R.I. Azam, (2011) Ɂ#ÌÛÌÙÔÐÕÈÕÛÚɯÖÍɯ

Business Success of Small and Medium 

EnÛÌÙ×ÙÐÚÌÚɂȮɯ (ÕÛÌÙÕÈÛÐÖÕÈÓɯ )ÖÜÙÕÈÓɯ ÖÍɯ

Business and Social Science, Vol. 2, No. 20, 

pp. 274 ɬ 280, 2011.   

10. Ahmed Imran Hunjra, Muhammad Azam, 

Ghulam Shabbir Khan Niazi, Babar Zaheer 

Butt, Kashif -Ur -Rehman and Rauf I Azam, 

Ɂ1ÐÚÒɯ ÈÕËɯ 1ÌÛÜÙÕɯ 1ÌÓÈÛÐÖÕÚÏÐ×ɯ ÐÕɯ 2ÛÖck 

Market and Commodity Prices: A 

Comprehensive Study of Pakistani 

,ÈÙÒÌÛÚɂȮɯ6ÖÙÓËɯ ××ÓÐÌËɯ2ÊÐÌÕÊÌÚɯ)ÖÜÙÕÈÓȮɯ

Vol. 13, No. 3, pp. 470-481, 2011. 

11. Rasool, A. H., Bashir, A. F. and Rauf I 

Azam, ɁPre-Training Motivation and the 

Effectiveness of Transformational 
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+ÌÈËÌÙÚÏÐ×ɯ 3ÙÈÐÕÐÕÎȯɯ  Õɯ $ß×ÌÙÐÔÌÕÛɂȮɯ

Academy of Strategic Management Journal, 

Volume 9, Number 2, pp. 1-8, 2010. 

12. 1ÈÜÍɯ(ɯ áÈÔɯÈÕËɯ,ÈÚÈÖɯ%ÜÒÜÚÏÐÔÈȮɯɁ ɯ

globally convergent BFGS method for 

ÕÖÕÚÔÖÖÛÏɯ ÊÖÕÝÌßɯ Ö×ÛÐÔÐáÈÛÐÖÕɂȮ Journal 

of Optimization Theory and App lication 

104 (3), pp. 539 ɬ 558, 2000.  

Refereed Conferences  

1. Younas, I., Rauf I Azam, and Hashmi, W. 

Toward traffic delay estimation using fuzzy 

logic, International Business Information 

Management Conference, Brescia, Italy, 

(2006). 

2. Rauf I Azam and Fukushima, M.,  Ɂ ɯØÜÈÚÐ-

Newton method for nondifferentiable 

ÔÐÕÐÔÐáÈÛÐÖÕɂ, The Institute of Statistical 

Mathematics Cooperative Research Report 

104, Optimization: Modeling and 

Algorithms, Vol. 11, pp. 210 ɬ 228, 1997 

Other Conferences  

¶ Rauf, A. I., and Younas, I., Higher Education in 

Pakistan: The missing link International 

Symposium on Issues in Higher Education in 

Pakistan, UAAR, 2006. 

Press 

¶ Rauf, A. I., Investing in Future. The News 

Research Grants 

and Contracts 
Nil  

Other Research 

or Creative 

Accomplishment  

¶ Virtual Teachers for Secondary Schools in 

NWFP (now Khyber Pakhtunkhwa)  

Supervised the team comprising of subject 

specialists, software developers, graphic 
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designers, narrators and recording engineers 

(audio). The objective was to deliver fully 

interactiv e multimedia for the use of a teacher 

and/or a student to teach/understand the 

concepts of the Mathematics, Physics and 

Chemistry at the 9th and 10th class level. As 

team leader my responsibility was to guide the 

team members through all the stages in the 

development of Virtual Teachers right from 

inception till the delivery of high quality 

teaching software and monitor the processes. A 

product was successfully delivered to the 

client. 

Selected 

Professional 

Presentations 

¶ Curriculum Design                                           

FDA, COMSATS 

¶ Effective Classroom Management                   

FDA, COMSATS 

¶ Critical Thinking and its Importance                          

HBL 

¶ Preparing Projects for Effective Management            

PIDE 

¶ Generalists vs Specialists                                            

COMSATS 

¶ Civic Activism Rule, of Law and Good 

Governance  CCEP 
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Name 

        

Dr. Farida Faisal  

 

Personal 

University Institute of Management Science (UIMS),  

Pir Mehr Ali Shah Arid Agriculture University, 

Rawalpindi.             Ph: +92-51-9290155   E-mail: 

farida.faisal@uaar.edu.pk                                                     

 

 

 

 

 

Experience 

16 / 01/ 2012 - to date ; Associate Professor ; UIMS Arid 

Agriculture University, Rawalpindi  

1996 to 17 / 01/ 2012; Assistant Professor  ;                                     

Hailey College of Commerce, University of the Punjab, 

      Lahore. 

 

 

Honor and Awards 

 

N/A  

 

 

Memberships 

 

 

N/A  

 

Graduate 

Students 

Postdocs 

Undergraduate 

Students 

 

Honour Students 

 

 

 

N/A  

Service Activity  *Taught Graduate and Post Graduate Classes. Subjects: 

Marketing Management, Economics, Business 

Communication, Business Administration, Organisation 

Develoment; 

*Developed course outlines and new teaching 

methodologies. 

*Supervised internship r eports prepared by outgoing 

M.Com students and projects of BBA honrs  Students 

*Administration and Research.  

*In charge Female Student Activities. 

*Appointed external examiner in Economics and 

Business English by Punjab University/ Gomal 

University/Home Ec onomics College 

 

List University and public service activities. 
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Publications 

 

1. Faisal, F. & Rizavi, S.S. (2011). Sustaining Gender 

Equity and Work Performance: Employment of 

Educated Women in the Public Sector of Pakistan. 

European Journal of Social Sciences, 20(2), 357-

368. 

 

2. Faisal, F. & Rizavi, S.S. (2011).Wanting to Work or 

Working for Wants: Intrinsic Work Preference 

among Educated Female Public Servants in 

Pakistan. International Journal of Business and 

Social Science, 2 (10), 112-118. 

 

3. Faisal, F. (2010). Measuring Perceptions of Work 

Environment among Educated Female Public 

Servants in Pakistan. Pakistan Economic and 

Social Review, 48(1), 1-31. 

 

4. Faisal, F. (2011). . Public Policy and Gender 

Mainstreaming Strategy: Redressing Gender 

Inequality. Interd isciplinary Journal of Research 

in Business, 1(7), 8-16. 

 

5. Faisal, F. (2011). Gender Bias in Conventional 

Economic Literature: Towards Gender-responsive 

Economic Scholarship. Interdisciplinary Journal 

Of Contemporary Research In Business, 3(3), 683-

692. 

 

6. FaÐÚÈÓȮɯ %ȭɯ ȹƖƔƕƕȺȭɯ (Ô×ÌËÐÔÌÕÛÚɯ ÛÖɯ 6ÖÔÌÕɀÚɯ

Equitable Employment: Global Scenario. 

Australian Journal of Business and Management 

Research, 1(3), 89-98. 

 

7. Faisal, F. (2011). Individual and Structural 

Determinants of Intrinsic Work Preference among 

Female Public Servants in Pakistan. Impediments 

ÛÖɯ 6ÖÔÌÕɀÚɯ $ØÜÐÛÈÉÓÌɯ $Ô×ÓÖàÔÌÕÛȯɯ &ÓÖÉÈÓɯ

Scenario. Australian Journal of Business and 

Management Research, 1(3), 63-74. 

 

8. Khan, M.M., Yaqub, M. Z. & Faisal, F. (2011). 
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Name 
Dr. Rabia Imran  

Personal House #384, Street # 14, G-10/2, Islamabad, Pakistan.  

Mobile: 0333ɬ5177709, Email: rabiaimran@yahoo.com 

Experience April 2010  to 

Date      

Assistant 

professor 

University Institute of 

Management                   

Sciences, PMAS-Arid 

Agriculture University 

Rawalpindi.  

April 2007 to  

March 2010 

Lecturer University Institute of 

Management                   

Sciences, PMAS-Arid 

Agriculture University 

Rawalpindi.  

Sep 2003 to  

March 2007 

Career 

Planning 

Officer  

University Institute of 

Management                   

Sciences, PMAS-Arid 

Agriculture University 

Rawalpindi.  

Sep 2001 to  

May 2003 

Visa 

officer 

Embassy of Syrian Arab 

Republic, Islamabad                                               

Honors and 

Awards  
HEC Approved supervisor  

Membership  NIL  

Graduate 

Students  

Post Docs  

Undergraduate  

Students  

Honour Students  

Years                   Degree                   Name 

2012                           MS(MS)                Faiza Zahoor 

2012                           MS(MS)                 MuhammadYasir 

2012                           MS(MS)                Kashif Irshad 

 

Service Activity  Member academic board National Defense University.  

Reviewer for World Applied science Journal (WASJ)  

Reviewer for African Journal of Business Management 

(AJBM) 

Reviewer for International Journal of Vocational and 
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Technical Education (IJVTE) 

Publications 1. Imran, R ., and Anis -ul -Haque, M., (2011). 

Mediating effect of Organizational Climate between 

Transformational Leadership and Innovative Work 

Behaviour. Vol. 26, No. 2, 183-199. Pakistan Journal of 

Psychological Research. HEC recognized X category 

journal.  

2. Sial, A. M, Jilani, A., M., Imran, R ., & Zaheer, A., 

(2011). Effect of Human Resource Practices on 

Organizational Commitment in Pakistani 

Universities. World Applied Sciences Journal. Vol. 15, 

No. 6, pp.793-798. ISSN: 1818-4952. ISI Master List 

journal.  

3. Sial, A. M., Im ran, R.,& Zaheer, A., (2011). Job 

related stress and role performance: An empirical 

evidence from call centres of Pakistan. International 

Journal of Academic Research. Vol. 3, No. 5, pp. 459-

463, September, 2011. ISSN: 1990-9233. ISI Master 

List journal.  

4. Imran, R ., Zaheer, A., and Noreen, U., (2011). 

Transformational Leadership as a predictor of 

Innovative Work Behaviour: Moderated by Gender. 

World Applied Sciences Journal. Vol. 14, No. 5, pp. 

750-759, ISSN: 1818-4952. ISI Master List journal.  

5. Noreen, U., Imran, R ., Zaheer, A., & Saif, M. I., 

(2011). Impact of Microfinance on Poverty: A Case 

of Pakistan. World Applied Sciences Journal. Vol.12, 

No.6, pp. 877-883, 2011. ISSN 1818-4952. ISI Master 

List journal.  

6. Azam, R. I., Batool, I., Imran, R. , Chani,M.I.,  Imran, 

 ȭȮɯÈÕËɯ)ÈÚÙÈȮɯ)ȭ,ȭȮɯɁ%ÐÕÈÕÊÐÈÓɯ"ÙÐÚÌÚɯÈÕËɯ$ÊÖÕÖÔÐÊɯ

&ÙÖÞÛÏɯ ÐÕɯ /ÈÒÐÚÛÈÕȯɯ  ɯ 3ÐÔÌɯ 2ÌÙÐÌÚɯ  ÕÈÓàÚÐÚɂȮɯ
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Middle-East Journal of Scientific Research, 9(3), pp. 425 

ɬ 430, 2011. 

7. Imran, R ., Saeed, T., Haque, A., M. and Fatima, A. 

(2010). Organizational climate: predictor of 

innovative work behaviour. African Journal of 

Business Management. Vol. 4(15), pp. 3337-3343, 4 

November, 2010 ,  ISSN: 1993-8233. ISI Master list 

journal , Impact factor: 1.105  

 

8. Fatima, A., Imran, R . and Zaheer, A. 

(2010).Emotional Intelligence and Job Satisfaction: 

Mediated by Transformational Leadership. World 

Applied Science Journal.Vol.10, No.6, pp. 612-620., 

November 2010, ISSN: 1818-4952. ISI Master list 

journal.  

 

9. Khan, R., Rehman, A. and Fatima, A. (2009) 

Transformational leadersh ip and organizational 

innovation: Moderated by organizational size. 

African Journal of Business Management Vol. 3 

(11), pp. 678-684, November 2009, ISSN: 1993-

8233. ISI Master list journal (Impact factor: 

1.105) 

 

10. Khan, R., Rehman, A. and Yousuf, I. (2009) 

Influence of Transformational leadership on 

employee performance: A Pakistani perspective. 

International Journal of Accounting Information 

Science and Leadership ɬ IJAISL , Volume 2, 

Issue 3, July 2009,  ISSN: 1940-9540   

 

11. Khan, R., & Khattak, K. A., (2007). Effect of 

Television Advertisements on Children 

susceptibility towards advertised brands.  Journal 

of Business and Policy Research. Volume 3, Number 
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2,  November-December 2007, ISSN: 1449-387X 

 

12. Rehman, K., Bashir, T., & Khan, R ., 

(2007).Tourism Industry:  a case of PTDC. PCTE, 

Journal of Business Management. Volume 4, Issue 

2, pp. 116-127, July-December 2007, ISSN: 0973-

4066 

 

13. Ahmed, A., Rehman, K., & Khan, R., 

(2006).Performance Appraisal: a tool for 

determining training & development. Advances 

in Business  and Management: Theory and 

Application. Volume 3, 2006. ISBN: 975 -6339-09-

8. 

 

 

Conference 

Publications  

 

1. Imran, Rabia  & Rehman Abroo, (2012). 

Psychological contract: The impact of HR 

practices.  Proceedings of International 

Symposium on Business, Economics and Financial 

Applications.  (Kefalonia, Greece)  ISSN: 2241-2727 

 

 

2. Imran, Rabia , & Fatima, Afsheen, (2012). 

Predicting job satisfaction through rewards: stress 

as a mediator. Abstract book, International 

conference on Industrial and Organizational 

Psychology: Trends, Challenges and Applications 

(April 19, 2012), Islamabad, Pakistan. 

 

3. Imran, Rabia , Fatima, Afsheen, Noreen, Umara, & 

Awan, Sadia, (2011) work environment as a 

predictor of employee performance: gender as a 

moderator. Programme & book of abstr acts, 

International Management Conference (IMaC 
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2011). 16-17 April, 2011, Kuala Terrengganu, 

Malaysia. ISBN: 978-983-9842-47-0. 

 

4. Noreen, Umara, & Imran, Rabia , (2011). Group 

loans repayment problems of women borrowers. 

Programme & book of abstracts, International 

Management Conference (IMaC 2011). 16-17 April, 

2011, Kuala Terrengganu, Malaysia. ISBN: 978-

983-9842-47-0. 

 

Book Imran, Rabia  (2011). Innovative Work Behavior: The 

Impact of Organizational Climate and 

Transformational Leadership on Innovative Wor k 

Behavior.  LAP Lambert Academic Publishing 

(October 26, 2011),  ISBN 978-3-8465-3115-0. 

 

Research Grants 

and Contracts 

NIL  

Other Research 

or Creative 

Accomplishment  

Participated in International conferences held in Greece (1-

2 June 2012), Malaysia (14-15 April 2010),  Bangladesh (14 

and 15 January 2007) and Turkey (15-18 June 2006).  

Selected 

Professional 

Presentations 

NIL  
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Name 
Dr. Abdul Raheman 

 

Personal 

House No. 310, Street No. 4,  

Rawal Town, Islamabd, 

Pakistan 

Post Code(44000)   

Mob. +92 333 5320320 

Off.    +92 51 9290155 

E-mail abdulrehman@uaar.edu.pk 

      ab_rehman1976@yahoo.com  
 

Experience 

Feb 2005-to date  

Assistant Professor, University Institute of 

Management Sciences,PMAS- Arid Agriculture 

University Rawalpindi  

Dec 1998-Jan 2005  

Lecturer, University Institute of Management 

Sciences, PMAS- Arid Agriculture University 

Rawalpindi  

 

 

 

 

HonorandAwards 

¶ Distinction in MBA  

¶ Highest CGPA and %age in MS 

during session 2004-2006 

¶ HEC Indigenous Scholarship 

holder for MS leading to PhD 

program Batch-II  
 

 

 

 

Memberships 

 

¶ Member Society for the Study of Emerging 

Markets 

¶ Member Pakistan Society for Development 

Economist 

¶ Evaluator National Business Education 

Accreditation Council(NBEAC)  

¶ Secretary, Board of Faculty, University 

Institute of Management Sciences 
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Graduate Students 

Postdocs Undergraduate 

Students 

 

HonourStudents 

 

 

Listsupervisionofgraduatestudents,postdocsand 

undergraduate honors theses showing: 

 

Years                   Degree                   Name 

2012                           MS(MS)                

AmmaraMubashir  

2012                           BBA-HonsSairaSaeed 

2012                           BBA-HonsAnumMaqsood  

2012                           BBA-HonsHabiba Mustafa  

2012                           BBA-HonsHumaBatool  

2012                           BBA-HonsUmnaTahir  

2012                           BBA-HonsSaminaNiaz 

2012                           BBA-Hons           

Muhammad Ahsan  

2012                           BBA-HonsSohailSheeraz 

2012                           BBA-HonsAamirahmed  

 

 

Show other info rmation as appropriate and list 

membership on graduate degree committees. 

Service Activity   

 

BriefStatementof 

ResearchInterest 

 

 

Corporate Finance, Working Capital Management, 

Capital Structure,   Dividend Policy, Initial Public 

.ÍÍÌÙÐÕÎɀÚȮɯ"È×Ðtal Markets, Efficiency Analysis and 

Productivity growth Publications 1. Abdul Raheman, M. Khalid Sohail, BushraZulfiqar, Akbar, Imran 

&TanzeelurRehman(2012) 'Foreign Exchange Risk Exposure in Firms 

Listed at Karachi Stock Exchange' International Research Journal of 

Finance and Economics,Issue 91, pp. 29-38 

2. M. Khalid Sohail, Abdul Raheman,  Bashir Ahmed Fida and Azhar, 

(2012) " Effects of Index Reconstitution under Different States of 

,ÈÙÒÌÛɂɯ)ÖÜÙÕÈÓɯÖÍɯ!ÈÚÐÊɯÈÕËɯ ××ÓÐÌËɯ2ÊÐÌÕÛÐÍÐÊɯ1ÌÚÌÈÙÊÏȮɯ(ÚÚÜÌɯƖɯȹƛȺȮɯ

pp. 7128-7141.. 

3. AmmaraMubashir, Abdul Raheman  andBushraZulfiqar, (2012) " Co-

Alignment among Corporate Strategy, Financial Structure and Firm 

Performance in Non-%ÐÕÈÕÊÐÈÓɯ2ÌÊÛÖÙɯÖÍɯ/ÈÒÐÚÛÈÕɂɯ)ÖÜÙÕÈÓɯÖÍɯ!ÈÚÐÊɯ

and Applied Scientific Research, Issue 2 (7), pp. 7107-7114. 

4. M. Khalid Sohail, Abdul Raheman, Ummara Noreen, Bashir Ahmed 

Fida andBushraZulfiqar, (2012) " Index Re-composition Effects: 

"ÖÔ×ÈÙÐÚÖÕɯ ÖÍɯ #ÐÍÍÌÙÌÕÛɯ ,ÖËÌÓÚɂɯ )ÖÜÙÕÈÓɯ ÖÍɯ !ÈÚÐÊɯ ÈÕËɯ  ××ÓÐÌËɯ

Scientific Research, Issue 2(4), pp.3294-3301. 
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5. Abdul Raheman, M. Khalid Sohail, BushraZulfiqar, Sana-ur -

Rehman, FaizaKomeland Adil Bilal (2012) " Impact of Capital 

Expenditure on Working Capital Management in Selected Listed 

Pakistani Firms" American Journal of Scientific Research, Issue 53, pp., 

March 2012. 

6. Faisal Mahmood, Abdul Raheman and Nazakat Ali (2012) " 

Efficiency of Karachi Stock Exchange in Terms Of Absorbing 

Company Reports Effect" American Journal of Scientific Research, Issue 

51, pp.69-75, February 2012. 

7. Abdul Raheman, M. Khalid Sohail, Umara Noreen, Bushr aZulfiqar, 

,ÌÏÙÈÕȮɯ (ÙÍÈÕȫ ËÌÌÓɯ ȹƖƔƕƖȺɯ Ɂ.ÐÓɯ /ÙÐÊÌÚɯ ɯ %ÓÜÊÛÜÈÛÐÖÕÚɯ ÈÕËɯ 2ÛÖÊÒɯ

Returns- ɯ 2ÛÜËàɯ ÖÕɯ  ÚÐÈɯ /ÈÊÐÍÐÊɯ "ÖÜÕÛÙÐÌÚɂɯAmerican Journal of 

Scientific Research, Issue 43, pp. 97-106, January 2012. 

8. Abdul Raheman,  Abdul Qayyum, TalatAfza& M.A. Bodla(2011), 

Ɂ2ÌÊtor-wise Performance of Working Capital Management Measures 

and Profitability Using Ratio Analysis, 

ɁInterdisciplinary Journal of Contemporary Research in Business. Vol. 3, 

No. 8. (2011) pp. 285-303 

9. BushraZulfiqar, Abdul Raheman , M. Khalid Sohail and Dr. 
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Degree 
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Qadri  
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The Impact Of Safety Training On The 
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Degree 
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Employee Productivity on the 

Performance of OGDCL  
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Degree 
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33.  Hammad 
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Impact of performance Appraisal System 

on Employees Motivation  of Oil and Gas 

Sector of Pakistan 

Degree 
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(December -2012) 

34.  Muhammad 

Naeem 

Influential Factors for Good Corporate 

Governance 

Degree 
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(December -2012) 

35.  Akeel Yousaf Factor Affecting the Buying Behavior of 

fast Food Customers in Pakistan 

Degree 

Completed 

(December -2012) 

36.  Bushra 

Muhammad 

Ilyas 

The Impact of Customer Oriented 

Employees on Organizational 

Performance: A Case of Pakistani 

Banking Sector 

Degree 
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(December -2012) 

37.  Aamer 

Shehzad 

Work Family Conflict in The Commercial 

Organizations of Pakistan Army  

Degree 

Completed 

(December -2012) 

38.  Muhammad 

Zulfiqar  

Efficiency of Organizational Trainings  Degree 

Completed 

(December -2012) 

39.  Basharat Ali Impact of Electricity Prices and Electricity 

Crises on Consumption Behavior of 

SMEs of Pakistan 

Degree 

Completed (June-

2012) 

40.  Arif Ali  Employee retention in post merger 

integration process: A case of Pakistani 

Banking Sector 

Degree 

Completed (June-

2012) 

41.  Muhammad 

Irfan Khan  

The Relationship between Technology 

Based Employee Trainings and 

Organizational Performance 

Degree 

Completed (June-

2012) 

42.  Sarfraz 
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Sirohey 

Impact of Business Process automation 

on Employees Efficiency  

Degree 

Completed (June-

2012) 

43.  Syed 

Mukhtar 

Ahmed Jilani  

Relationship of Five Factors Model of 

Personalities with Know ledge Sharing 

Willingness  

Degree 

Completed (June-

2012) 

44.  Fida Hussain Critical Factors Affecting the Success of 

Public Sector Infrastructure Development 

Projects in Pakistan  

Degree 

Completed 

(November -2011) 

45.  Muhammad 

Imran Saeed 

Relationship Between Job Satisfaction 

and Intention for Future Promotions 

among Junior Leaders in Artillery 

Regiment 

Degree 

Completed 
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Annexure 5: COURSE REVIEW REPORTS 

 

A ttached with MS (management sciences) SAR as PhD and MS students have the 

same courses 
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Annexure 6: SURVEY OF DEPARTMENT OFFERING PhD 

PROGRAMS 
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